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Check it out yourself 


www. 123-reg.co.uk 
i Register 


It's never been easier or cheaper to have your own domain name! 
123-reg delivers a totally automated service with the lowest prices in the World, guaranteed! Stunning price includes: 


* Web based control panel » Web forwarding » Change name servers « Holding page wizard 

* Catch-all e-mail forwarding » 100 e-mail forwarding addresses * Full domain & renewal management 
* Change IPS tags (UK domains) » Change Contact Details » Display and e-mail invoice 

* Manage your own DNS » Domain name locking = Affiliate scheme » No transfer out fee 


Additional services include: Domain Watchers, POP3 and Sub-domains, Pre-register for new TLDs. 
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It's never been as simple or as fast to build a great looking site! 

The 123-reg site builder is a clear market leader in terms of features and functionality, having been developed purely 
with our customers in mind. Exclusive to 123-reg, this new low-cost service allows anyone to build and maintain a 
professional looking web site in minutes; no knowledge of programming required! 


Includes all the necessary tools required to create and update a web site, such as over 100 designs, templates, an 
intuitive editor, tables, forms and multimedia capabilities. The product is ideal for people and companies who want to 
establish an on-line presence but don't want to get immersed in development or high costs. 
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There's no better place to host your site! 

123-reg manages its own UK based data centres, with state-of-the-art security and all the backup facilities you would 
expect from a market leader. Your site will be hosted on a high-end server and be totally under your control via our 
easy to use control panel. Choose from two great packages that will keep your web sites on-line...all the time! from 


£2.99' 


Regular: per month 
250 MB for £2.99+ per month, 1 GB data transfer (bandwidth) per month, CGI/Perl, on-line file manager, 10 POP 3 
accounts, Webalizer statistics, Unlimited e-mail forwarding addresses. 


Xtra Large: 
500 MB for £4.99+ per month, 2 GB data transfer (bandwidth) per month, CGI/Perl, on-line file manager, 25 POP 3 
accounts, Webalizer statistics, Unlimited e-mail forwarding addresses. 
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+ Monthly fee, must be paid annually and excludes one-off setup fee of £9.99. All prices exclude VAT. E&OE 
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Host Unlimited Domains with MyServerWorld™ 10.0 


Host an Unlimited Number of Domains for FREE using the worlds most 


advanced, feature rich Web Hosting 


WebFusion 
Reseller 


PER MONTH (or £500 per year) 


Why not join thousands of other Resellers, 
Web Designers and Entrepreneurs and 
sign-up for the UK's Number One Web 
Hosting Reseller Account? 


Benefits of the WebFusion Reseller 
Account Include” :- 


¢ Design your own Control Panel 100% Branded to your 
Company for Free! 

* Design your own Web 
in Real Time Online! 

+ Full Customer Management System 

* WebFusion launched the Original Reseller Package in 
4998, Join the Leader not the Followers! 

Innovative New Features added all the time 

e WebFusion Manage over 4000 Servers and Monitor them 
around the clock! 

* Instantly Setup and Manage your Accounts Online with the 
UK's Most Flexible Reseller Package 


Reseller Simple Includes:- 

* Unlimited Domains (no additional fees) 

* Unlimited E-mail Addresses (forward and catch all) 

* Unlimited E-mail Announcement Lists 

¢ Unlimited E-mail Auto responders * Unlimited Spam Filters 
+ Between 5 and 500 MB of web space * Full FTP access 


Reseller Advanced Includes:- 


+ All the Features that are in your Master Account in its own 
separate account 


Hosting Packages and Change them 


Control Panel, MyServerWorld” 1 0.0 


Your Master Account Includes:- 

Gp Host as many Domains as you like with no Additional 
Charges 

Ep Unlimited Web Space 

ep 10GB Data Transfer (Bandwidth) per Month 

Pew J MyServerWorld™ 10.0, UKs Most Powerful Control Panel 


¢ FREE and UNLIMITED 24/7/365 Phone and E-mail support 

* State-of-the-Art Data Centre * 3 Connections to the Internet 

* Unlimited E-mail Forwarding ° Unlimited Mailing Lists 

* Unlimited Autoresponders ° Unlimited Spam Filters 

+ Full CGI-BIN & Perl * Real Audio & MP3 

« MIVA Scripting Language ° 40 MySQL Databases 

* Manage MySQL Databases Online * Active Server Pages 
(ASP) * SSH Telnet Access * PHP4 Scripting Language 

* Webalizer Graphical Statistics ° 500 Sub Domains 

* Use our Generic Name Servers for Free * Detailed Online Help 

* Password Protection * Custom Error Messages * 15 Free CGI 
Scripts * Full FTP Access * Powerful Online Mail Client ° Back 
Up Your Web Site Online * Web Site Link Checker & HTML 
Validator * Add E-commerce Option For Small Fee 

* Control Your Account Online With no Fuss ¢ Termination 
Anytime * 99.9% Uptime * 30 Day Money Back Guarantee 

+ Server Backed Up Every Day ° One Hour Setup! 

Then add as many additional accounts as you like! 


UNLIMITED DOMAINS 24/7/365 FREE & UNLIMITED MULTIPLE CONNECTIONS MONEY BACK MYSERVERWORLD 10.0 
TECHNICAL SUPPORT TO THE INTERNET GUARANTEE 
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08 Top branding tips 


The best advice from leading experts on how 
to create the ideal logo that expresses 
exactly what your Company is all about 


68 Internet made easy 


Marketing brands becomes a whole new 
challenge in an online environment. Here’s 
how you can log on for great logos 


86 Good Technology 


MD Richard Davies discusses the 
challenges, technology and inspiration that 
lie behind creative branding on the Internet 


90 SAS Design 


From designing interactive real-life taxi art to 
marketing BT and Ericsson, SAS explains the 
secrets of a successful branding campaign 


Our top 20 expert 
branding tips will show 
you how to get your 
branding campaign off 
to a flying start. Turn to 
page 8 now! 
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80 The best logos explained 


Why are some logos instant successes while 
others pass you by? We delve into the secrets 
behind the best brands in the world today 


Even distorted like this, the 
Coca-Cola logo is instantly 
recognised. Find out what makes 
it so successful on page 80 


FULL PROJECT 


Our complete guide takes you through creating the 
perfect company logo to marketing it online and in print... 


SECTION ONE 
Designing a logo 


We explain the fundamentals behind creating 
a new brand as we develop a logo for our 
fictitious business, Two Trees Coffee House 


SECTION TWO 
Producing stationery 


Create a strong corporate identity by 
transferring your logo onto letterheads, 
business cards, brochures and newsletters 


SECTION THREE 
Branding objects 


Get your logo seen! We show you how to 
conduct a poster ad campaign and add our 
logo to clothing, mugs and other objects 


Our coffee house project will 
teach you all the essential 
branding skills you need... 


SECTION FOUR 
Extending our brand 


We'll show you how to increase your brand 
recognition with newsletters, menus and foil 
coffee packs, all adorned with your new logo 


SECTION FIVE 
Advertising campaigns 


In addition to creating print adverts in black 
& white and colour, we'll explain how to 
design and send a targeted email newsletter 


SECTION SIX 
Online branding 


Find out how you can take advantage of the 
Internet's worldwide audience by using 
animated logos, email newsletters and more 
SECTION SEVEN 


Using video 


You can utilise the powerful editing tools in 
Adobe After Effects to create 
an amazing video of our logo. 
We show you how! 
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IN THE MAGAZINE Character animation: 26 pages of expert tips 
and tutorials e Lara Reborn: Core Design’s work on the latest 
Tomb Raider videogame ° 15 years of CG actors: we trace their 
evolution from Tin Toy to Gollum ¢ Build walk cycles the Aardman way 
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create a logo 


QuarkXPress 5.0 


Thanks to its power and flexibility, this 
industry-standard desktop publishing 
package is used throughout our project. Turn 
to page 16 to begin creating a brand now! 


Illustrator 10 


This drawing and art software is essential 
for the design of our brand and packaging. 
Starting on page 18, we show you how to 


SOFTWARE » 


Allthe programs you need to create and develop a complete brand identity... 
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ScreenTime for Flash 


Screensavers can make great viral 
marketing tools. We use this plug-in on 
page 64 to show you how to create your own 
innovative designs 
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Fireworks MX 


Making attention-grabbing banner ads is 
easy with this software. Our online branding 
tutorial beginning on page 65 shows you 


how to start animating gifs 
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Flash MX 


Online branding provides a great creative 
marketing opportunity and Flash MX has the 
perfect tools to produce animated logos for 
our Website. Check out page 60 


DUAL DEMO 
After Effects 


Adobe's powerful video editing software is 
perfect for creating moving footage of our 
logo for an attention-grabbing advert. Turn 
to page 76 for our full tutorial 
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We've got eight fantastic package design templates 
taken from RotoVision'’s Packaging Prototypes book 
and CD you can use — see page 96 for details 
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Top tips from the experts 
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‘Logos are the closest thing we have to an international language.” 
Naomi Klein, author of the book No Logo. 
Young and Rubicam, one of the world’s biggest advertising agencies, even went so far as to proclaim: 


‘Brands are the new religion.” 


Instead of worshipping God, we worship at the altars of Gucci, Nike, Prada, Fendi et al. 
And the closest we get to a spiritual act on Sunday is to hit the high street and go shopping. > 
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%, There's no getting away from the fact that logos 

#& have wormed their way into all aspects of our lives. 
But it’s not just 21st century man that’s been 
influenced by these mysterious pieces of graphic 
design — logos have been around for centuries. The 
word itself dates right back to Ancient Greece and 
means ‘the cosmic reason that gives order and form to 
the world’. One of the earliest known examples of a 
logo is the fish, used to symbolise Christianity way 
back when the Christians were facing persecution 
from the Romans. It worked so well as a symbol that 
today, when we see a fish graphic on the back of a car, 
we still know were in the presence of a member of the 
God Squad. 

It wasnt really until the 1960s that every self- 
respecting company boss suddenly decided they 
needed a well-designed logo, a visual representation 
of everything their company stood for. The logo hadn't 
yet become the all-powerful creature we see today 
though. During the 60s and 70s it was really no more 
than a dull but necessary business tool 

By the time the 80s kicked in, the logo had 
transformed itself into what Lisa Silver, Editor of the 
book Logo Design That Works, calls, “The international 
graphic design superstars they are today.” Logos 
worked their way into our subconscious and by the 
end of the decade only hermits and cave dwellers 
couldn't recognise the glaring neon of the Coke, Pepsi 
and McDonald's symbols. 

Some lay the blame for this obsession with logos at 
the feet of Nike with its swoosh symbol, but years 
before that, Calvin Klein was persuading us of the 
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About Wolff Otins 


brand Thinking b 
ur clients Brand is what you stand for. 


News and Press 
Contact Us 


Wolff Olins helps companies stand 
out by standing for a big idea. 


Site Map 


Print this page 
Wolff Olins are brand consultants and business creatives. We create brands 


View this page as text that define, inspire and transform organisations and marketplaces. 


Contact Us to find out more 


Brand consultancy Wolff Olins has created brand identities for 
clients including Orange, the Tate Modern and First Direct. 


oyster 


Interactive solutions company Oyster worked with BT 
Business to improve its online presence. 


value of wearing a logo on jeans, shirts and handbags, 
with the help of an infamous ad campaign featuring 
Brooke Shields wearing skin-tight jeans and claiming 
that nothing separated her from her Calvins. 

And it was in the 80s that a rather strange 
transformation came over the corporate world. 
Companies began to realise that they were selling 
brands, not products. Manufacturing took a back seat 
— after all, that dirty production work could be done 
much cheaper in the third world — and businesses 
began to be driven by their marketing teams. Coke, 
Pepsi and McDonald's sold us a lifestyle concept, not 
merely food and drink, and their logos were right at the 
centre of their global marketing campaign. Nike 
doesnt sell trainers; instead it enhances people's lives 
through sport and fitness. IBM doesn't just sell 
computers; it’s a purveyor of business solutions. And 
Starbucks doesnt just sell coffee. As CEO Howard 
Shultz explains, “It’s the romance of the coffee 
experience, the feeling of warmth and community 
people get in Starbucks stores.” 

It was perhaps Richard Branson who best 
understood this move from manufacturing to 
marketing here in the UK. Naomi Klein calls him, “The 
rock star CEO that taught people in Britain a lot about 
what branding means.” Branson has expanded the 
Virgin brand well beyond its record company starting 
point, with the company now involved in businesses as 
diverse as selling wedding dresses and ferrying 
people around on trains. Branson describes his 
approach as, “Building brands not around products but 
around reputation, a set of values.” 


“There are two ways to do 
corporate identity. One is 
to get a logo and stick it 
on everything, and then 
there’s the way we prefer, 
which comes from our 
broadcast experience, 
and that is to invent a total 
language to form the basis 
ofreverything you want to 
do, be it packaging, 
advertising or whatever.” 
Martin Lambie-Nairn, 
the man behind the 
relaunches of both the BBC 
and BT Cellnet 
www.lambie-nairn.com 


“You have to develop an 
empathy with the brand 
and understand that you 
have a responsibility to 
adhere to the values 
associated with that 
brand. Throughout the 
design process, it's 
important to constantly 
question and balance your 
design (of which there will 


no doubt be hundreds of 


NRE 


variants) with the brand 
values that they.are 
intended to represent.” 
Andy Holden, 
Creative Manager for the 
digital strategy company 
Graphico New Media 
www.graphico.co.uk 


“Most projects begin with 
examining the client's 
existing corporate identity, 
determining the level of 
flexibility within it and. 
understanding the client's 
expectations. Once you've 
established these 
parameters, you can go 
on to develop the identity.” 
Andy Holden, 
Graphico New Media 


; 


§ 


"The rules that apply when 
creating logo/brand 
identities seem to be ina 
constant state of change. 
Gone are the days of the 
massive logo standards 
manual. Logos and brand 
identities just can't be that 
inflexible any more. 
They need to be able to 
adapt to a large variety of 
media types — print, 5 

online, broadcast, 

apparel; from sizes as, 

small as being printed on 
a pen to.asJarge as an 
outdoor board.” | 
Anthoney Henriques, 


Art Director at US marketing 
specialists Partners+simons 
www.partnersandsimons. 


com 


“Do your homework and 
work with the client or your 
own planning/consultancy 

team to get the brief as 

good as you can get it. 
A few degrees off course 
may not matter in the short 
term, but can have major 
consequences down 
the line.” 

Andrew Pinkess, 
Strategy Director at digital 
media and brand specialists 
Rufus Leonard 
www.rufusleonard.com 
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STARBUCKS.com 


your accoum @ 


woip | checkout > search! signin 


In 2001 The Guardian set out to show us just how 


shop online 
our stores 
starbucks card 
in grocery 


for business 


brand-obsessed we'd all become. Together with 
leading advertising company execs, the paper came 
up with a fictional brand that had ‘nothing to offer but 
the power of its own advertising campaign’. The 
product was called Joy and it was promoted through a 
series of ads featuring a huge, hairy, naked man, but 


little else to tell you what product or service was 


about us 


@ i ] 


You don't just visit Starbucks to buy a coffee, you buy into the 


Starbucks lifestyle. 


RECENT LAUNCHES 


Media development company Thoughtbubble has built 
Websites for brand names including Umbro and 02. 


“The main thing to 
remember, which is often 
forgotten, is to know your 

Client's goals and 

aspirations before you 
Start designingyand then 
to exceed expectations.” 
Andrew Smiles, 
Creative Director of the 
design firm Tank 
www.tankdesign.com 


actually being advertised. To gauge response, the ads 
invited respondents to call a free telephone number or 
visit the Joy Website. Within a day thousands of 
people had phoned or visited the Website to find out 
more about the mythical Joy. 

The concept of the Joy brand was strong enough to 
pullin potential customers, even though they had no 
idea what the product was. As The Guardian said, “In 
the contemporary branded economy, underestimating 
the potential power of a naked man with hairy thighs 
could prove very unwise.” 

By the time the 20th century drew to a close, the 
logo really was the design superstar, but in the caring, 
sharing 21st century we have seen a brand backlash. 
Naomi Klein is the public voice of the millions of anti- 
globalism campaigners around the world. Klein 
argues that brands and logos, “Manipulate consumers 
by selling lifestyle fantasies that bear no 
correspondence to the product being sold or the 
conditions of that product's production.” 

Many big businesses have responded by taking on 
a new caring kind of image. Starbucks, for example, 
likes to boast about its commitment to ‘contribute 
positively to our communities and our environment’. 
Companies are increasingly becoming more socially 
aware. Suzanne Livingstone, a consultant at brand 


“There are a lot more 
individuals than ever 


“Make sure you involve the 


specialists Wolff Olins ([w] www.wolff-olins.com) has> 
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Rufus Leonard's client list includes BT, Lloyds TSB, 
NTL, Royal Mail and Yellow Pages. 


Specialmove’s list of clients includes Guardian Unlimited, 
Channel 4 and Compaq. 


“Listen to the market and 
use feedback to improve 


client throughout. They 
need to see how you got 
to your final solution, and 
also use their market 
knowledge to rule out 
things that just won't work. 
For example, your 
colour/image choices 
might already be owned 
by a competitor.” 
Andrew Pinkess, 


Rufus Leonard 


before who actually handle 
logos. In the past, only the 
sacred few had the 
responsibility of caring for 
logos and brand identities. 
Now a company’s identity 
is touched by almost 
everyone in the 
organisation so any logo 
needs to be strong 
enough to withstand 
abuse, and at the same 
time flexible enough to 
give some freedom to — 
those who use it. 
They need to be 
constructed to work well 
in the most difficult of 
environments.” 
Anthoney Henriques, 
Partners+simons 


designing, it’s easy to lose 
sight of your objectives. 
Making a short hit-list of 
criteria you need to 
achieve and pinning it 
above your computer is a 
good way to keep your 
designs in check.” 
Andy Holden, 
Graphico New Media 


detailed execution and 
define the next evolution 

of the brand. As, far as 

logos and identities are 
concerned, tastes do vary 
over time. In the dot-com 
era, the wackier and more 

unusual the better, 


whereas the current mood ) 


is formore pragmatic, 
down-to-earth solutions.” 
‘Andrew Pinkess, 
Rufus Leonard 
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US media consultancy Partners+simons has developed its 
Brand Traction concept, a three-phased collaborative 
discovery exercise which it claims generates astonishing 
successes for its clients. 


Naomi Klein's book No Logo has been 
hugely influential in the growth of the 
anti-capitalist movement. 


20 Expert Tips continued... 


, : 


seen a change in the way brands are being marketed 
recently: “We're beginning to see the emergence of 
brands which are freer in their philosophy and less 
concerned with replicating prototypes across the 
globe. Next generation branding will be more local, 
more personal and more idiosyncratic.” 


Logos and brands 


So where does the company logo fit into all of this? 
Author Lisa Silver recognises its vital importance in 
representing the brand visually. “Of course a logo is 
just one element in a corporate identity system, but it 
is arguably one of the most important,” she says. 
“Unlike business cards, letterheads or Web pages, 
elements that can be constantly updated to reflect 
management changes, new business offerings or 
shifts in public tastes without much confusion among 
viewers, the most successful logos are like flags — 
they’re durable, universal and timeless.” 

Some company logos have become so instantly 
recognisable that the company name has been 
dropped from the graphic. We just have to see the 
golden arches of McDonald’s to know we're entering 
burger heaven, and the Shell pectin logo has now 
become so distinctive that we don't need the name of 
the oil company to guide us. 

But why do some logos enter our collective 


consciousness while others leave us uninspired? Well, 


repetition helps — if we're hit with enough advertising 
on TV, newspapers, billboards and Websites, the logo 
is likely to work its way into our minds. 

It’s not all about spending millions on the mother of 
all advertising campaigns though. Lisa Silver points 
out a few common traits across successful logos: 
“They're practical. They work in big sizes and small, in 
black and white and colour. They translate across a 


The book Logo Design That Works 
treats you to a round-up of some of 
the most successful logos the 
business world has ever seen. 


Lombie-Narn has created the Mertty for BEC Thee, 
the latest data channe from the BEC which launches 
(on Sth Fetruary 2003 


Lambie-Nairn is one of the biggest name brand design 
consultancies in the UK and has worked extensively with 
clients such as the BBC. 


“Start committing ideas 
and rough designs to 
paper quickly, move 
rapidly from one direction 
to another, don’t get stuck 
spending too much time 
exploring one route. 
Create a gene poo! of 
concepts and designs 
while you're fresh.and free 
from preconceptions. 
This ts the exciting part of 
the project; it’s the time 


when the designer can be = 


their most creative. 
As deadlines loom the 
opportunities decregse. : 
Scott Bedford, 
Senior L ‘ 
Carlton Interactive 
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“It's great to be able to 
break the rules 
sometimes, otherwise you 
end up with a me-too 
solution,..We often present 
three creative options to 
our Clients, which.broadly 
are safe, progressive and 
radical. Most clients 
dismiss. the safe (they 
want to move forward, 
after all), look nervously at 
the radical, but feel most 
comfortable with the 
progressive option. 

If the client isn’t slightly 
“uncomfortable with one of 
- your options, then you 
probably aren’t pushin 
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Rufus Leonard 


“It’s important that both 
clients and designers 
realise that design is a 
process that evolves over 
time — early concepts are 
not final layouts and no 
design is above being 
pushed further. 
Of course, eventually 
decisions will have to be 
made and a final direction 
agreed upon, but without 


the right approachat the. 


beginning, expect this. 
process to be a painful 
one for both the designer 
and chent. | 
Scott Bedford, 
Carlton Interactive 
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“Get designers and 
wordsmiths working 
together, not in separate 
locations. The best 
solutions combine both 
skill sets and provide extra 
spark from the tension 
between the two.” 
Andrew Pinkess, 
Rufus Leonard 
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“Work out where the logo 
will be seen (Internet, 
billboards, cards and so 
on) and.work within that 
context to make sure it fits 
in all of them, A logo may 
look great on a letterhead 
but not work at all when 
blown up or shrunk down 
for a different format. Can 
you see it from across the 
street? Do you need to?” 
Terry Krejzl, 
at the media development 
company Th ghtbubble 
www.thoughtbubble.net 
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Branding and the Internet 


Over the last ten years or so the Internet has been a big influence on the way brands are 
marketed. It brings with it its own particular difficulties, not least of which is making sure you 
own a domain name that matches your company name. Also, because brands suddenly become 


globally accessible online, big businesses are running up against the problem of rationalising 


brand names and logos across the world. 


You've also got to think about practical issues like a colour palette that might not match 


your existing print advertising, and of course there's widespread brand abuse online as it's very 


broad range of media and hold the possibility for 
animation. The most successful logos communicate 
something, whether it’s a company description, a 
business aspiration or simply an emotion or mood, 
such as elegance or friendliness.” 

Simple geometric forms are a popular design trick 
employed by many a logo designer. Silver explains: 
“Two of the most successful tried and tested forms of 
brand logos are those that combine flamboyant, 
apparently hand-drawn script within a geometric 
backdrop, and those that fuse geometric forms to 
create a potent visual synthesis: the Mercedes-Benz 
three-pointed star within a circle is one of the best.” 

There's no single secret to successful logo design 
though, and it seems that over the last few years we've 
seen a move away from the intransigent fixed logo that 


easy for people to take a logo and scatter it across all manner of unauthorised Websites. It’s not 
all doom and gloom though, and some designers believe the purest form of branding is online. 
As you don't have to deal with real-world retail outlets, you can let your imagination run riot. 


Designer Regis McKenna, who helped launch the Apple brand, says: “The challenge is that 


the Internet is inherently not a passive experience, where traditional branding has been most 


Carlton Interactive has worked on numerous interactive 
products for a range of TV programmes, including Who Wants 
To Be A Millionaire. 


successful. All other media is one-way or broadcast. With the Internet, the power of choice is 


totally in the hands of the consumer, and for that reason it is a revolution for marketing.” 


visual elements evolve according to circumstance. 
The logo's basic form — the museum's name set ina 
custom sans serif typeface — always remains the 
same, but the mark’s colour and resolution continually 
change. Sometimes it appears in neon hues and crisp 
focus, other times in subdued colours and blurred.” 
However, according to Darrell Wilkins, co-founder 
of digital production studio Specialmoves 
([w] www.specialmoves.com), meddling with brands is 
arisk. “Breaking the rules would mean conveying the 
wrong message, in which case your brand would fail,” 
he says. “This is a very different thing to having several 
creative treatments of your brand though. The MTV 
brand is an excellent example of this. They actively 
apply all sorts of manipulations and changes to their 
identity and logo which reinforces the brand.” EEE 


has to appear on all pieces of company 
communication. As Suzanne Livingstone of Wolff 
Olins says, “The old methods of creating a single logo 
for a brand and then pasting it everywhere are being 
superseded. Our work on the new logo for the Tate 
Modern is a good example of this — it’s fluid and its 


“Don't overuse a gimmick 
ina logo. There are only 
so many upside down ‘e's 
one logo can stand.” 
Terry Krejzl, 
Thoughtbubble 


“If the brand identity we're 
developing is to be used 
heavily in interactive media 
then we need to agree the 
brand behaviour 
principles, such as colour, 
typography, marks and so 
on. Identities used on the 
Web often fall down 
because the identity is 
limited in some way, 

A frequent.mistake is with 
colour palettes. Colours 
are often.developed with 
offline principles.” 
David Warner, 
from marketing 
consultancy Oyster 
www.oyster.com 


“Keep in mind that your 
designs will be viewed 
across different media and 
as such it will need to be 
flexible-enough to 
accommodate these 
delivery methods. 
Make sure you constantly 
check your designs at 
different sizes and on 
contrasting backgrounds. 
It's also good to make sure 
the design can work in 
black and white toa.” » 
Andy Holden, / 
Graphico New Media 


Gail Robinson is a freelance journalist specialising in 
the Internet. She's a former editor of /nternet 
Magazine and has written for The Sunday Times, The 
Express, The Evening Standard and Internet Works. 
You can contact her on [e] gail@gailrobinson.com 


“The identity must work at 
a variety of resolutions and 
aspect ratios. The Web is 
one area that people have 
basically figured out, but 
mobile. devices.are the 
next area for 
consideration. Many 
mobile. devices have 
limited screen space, and 
different manufacturers 
use different resolution 
standards which require 
slightly different versions 


of ‘o" . 
David Warner, 
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“Sometimes it’s the little 
differences that separate a 
well-designed logo from a 
stock standard solution. 
Print your logo out at 
maximum enlargement 
and put it on the wall. 
Should you adjust the 
letter spacing? 
Can you customise the 
letters to make them more 


distinctive? What happens: 


if you Got your-#’s with 
squares instead of 
circles? Fine-tuning your 
logo cantake time, butits 
well worth the effort.” 
Terry Krejzl, 
Thoughtbubble 
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Get a catchy new domain name from £3.50 or a brilliant web hosting package from 
£30 per year. Backed with robust support and technology, Easyspace is one of the largest 
ICANN accredited registrars in the world, and the UK’s favourite domain name registrar. 


space 


www.easyspace.com 


Established in 1997 with over million customers. Accredited ICANN registrar & nominet member. Prices exclude VAT 


COMPLETE COMPUTER COVER 


Future Publishing introduces a new deal for all computer owners: 
Worldwide All Risks Computer Cover for theft or accidental damage PH Gor 


poe. ae 


computer equipment, including portable computers 


No excess - full equipment value covered up to insured a 
No additional security arrangements required 
Unlimited worldwide cover for portables, provided that 1 
Rapid claims response - authorisation can be within 24 ho 
This is an established scheme with a leading insurer 
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resident in the UK 


For full details and to apply online: www.computercover.biz 


Our readers are now able to have the best available protection for their computer equipment 


www.computercover.biz agp 


Media with passion 


ike’s swoosh, the golden arches of McDonalds, the swirly lettering 
of Coca-Cola... The most powerful brands are instantly 
recognisable, and as well as identifying the company involved, they 
evoke a whole set of values and lifestyle choices. A well-designed 
and carefully considered brand can help to promote any business. With a logo 
designed to appeal to a target demographic, you'll be able to grab attention 
and express a company’s ethos instantly. 

In this project, we'll explain the rules of using type, colour and shape to 
create and then develop a logo, explaining the whole process from the initial 
brainstorming sessions to creating branded stationery, clothing and shop 
fronts; from flyers and print adverts to animated online mail shots, video 
advertising and the rules for sending files to printers. We'll take you through 


these steps while creating a brand developed fora new coffee house business. 


The Brief: 


A group of young professional entrepreneurs are to begin running a coffee 
house ina rural location just outside a major city, hoping to expand it into a 
chain if it proves successful. The coffee house must target the surge of young 
professional families who are moving outside the city for a better standard of 
living. The look and feel of the coffee house has to be friendly and modern and 
employ the premium brand ethos that will be expected by the new residents. 
However, the style must also evoke a traditional theme and celebrate the 
village in which it resides. 

The solution? After brainstorming, it was decided to employ the symbol of a 
tree to celebrate the oldest living residents of the village, two old English oaks 
reported to be over 500 years old. 

With our Two Trees Coffee House named, it’s time to design a logo and start 
marketing our new business... 


SECTION ONE 
Designing a logo 


Find out how to create an effective design, from initial 
brainstorming through to final shape, colour and style 


SECTION TWO 
Creating branded stationery 


We’ll start our branding campaign with a range of 
business cards, letterheads, flyers and a shopfront 


SECTION THREE 
Posters and branded objects 


Find out how to add our Two Trees logo to clothing, 
mugs, posters and other objects 


SECTION FOUR 
Extending our branded range 


Newsletters, menus and branded foil coffee packs will 
help develop brand recognition. We show you how... 


SECTION FIVE 
Digital and print advertising 


We’ll design print ads in black & white and colour, as 
well as creating a targeted email newsletter 


SECTION SIX 
Marketing our brand online 


Make the most of the creative freedom the Web offers 
with banner ads, animation, screensavers and more 


SECTION SEVEN 
Creating a video in After Effects 


Using Adobe’s powerful video editing software, we'll 
create an animated version of our logo for an advert > 
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TT01/b two trees logotype 


two trees two trees 


two trees twotrees twotrees 


two trees twotrees two trees. 
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Planning and 
designing a logo 


Our whole business is going to be represented by our logo. In this essential 


stage, we show you the secrets of creating an effective brand... 


our logo is going to adorn your 
stationery, shop front, flyers, 
advertising materials and more. In 
effect, your logo has to sum up your entire 
company and its ethos with a few words and 
a single image, and so you should take your 
time while working through this section. 
Brainstorming is a key process and this 
guide will show you how to take your 
scribbled design from the page and turn it 
into a marketable brand. Beginning with the 
best way to import your logo into /llustrator, 
we explain how you can ensure it is ina 
usable format, has balance, how to create 


protection zones and more. You also need to 
get the best out of colours and you'll find the 
rules on using RGB, Pantones and CMYK, 
as wellas which process your printer will 
prefer. Along with advice on shape and 
typefaces, plus making the most 

of Photoshop, we can make sure you have an 
image that’s truly eyecatching. 

Once you've created your brand, you 
need to consider your printing options, from 
image size, resolution and formats to 
whether it will work on everything from cups 
to menus to billboards. You'll find all you 
need to know on the following pages... > 
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Part 1: Creating and developing your logo 


Turn your hand-drawn design into a usable digital image... 


Starting off 


Always remember that sketching 


is a quicker method of getting 
ideas onto paper. It may be crude 
but it’s more appropriate to do 
this rather than starting off on 
your computer. 


3 Create a new document with an artboard size 
of 150x100mm. Ensure that the file type is 


Using Photoshop 7, we scanned our initial CMYK by using File>Document Colour. Import the 
drawing to aid in the final creation of the tree sketch into ///ustrator 10 using File>Place. To 
8 Brainstorming is an important part of any symbol. A resolution of only 150dpi is required for achieve better clarity of the sketch and to remove 
design process and should be constantly output and, at this early stage, it is useful to remove _ any links with image files, embed the image using 
referred to throughout the project. Put pento paper —_ any colour from the sketches. Scan your designasa __ the Link palette (use the drop down menu and 
- a two-minute sketch can go a long way. bitmap or a grayscale image. select Embed Image). 


Go to the Layers palette and double click the 
4 | Focusing on the best of the drawings, enlarge layer that the sketch has been placed onto. 6 | The artwork is now a fixed template so another 
and rotate the embedded Sketches layer to Rename the layer ‘Sketch’. In the same box, click layer is required to work on. Use the Layers 
help in creating the final digital artwork. The Template and Dim Images to 50 per cent. By clicking _ palette again and create a new layer called ‘2trees 
document boundaries give you a good indication as __ on the Lock Layer icon, the layer is protected and Symbol’. This is where we will begin to work on 
to the size of the sketch. cannot be selected. creating our logo. 


down Alt and convert it to an outline with 9 | Now we need to clean the vector graphics. 
Type>Create Outline. Using corner nodes around Remove and simplify parts of the 2 by selecting 
When transferring the logo from the pencil the shape, scale and rotate to align the number with _ the Delete Point tool in the Tools palette and 
drawing to digital art, we used a sympathetic the Sketch layer. Make the numeral 2 astroke rather deleting unnecessary nodes to form the branches of 
‘2' in a serif typeface (in this case Garamond) to than a fill as this will assist in the next few steps, the tree. The Direct Point tool will help with 
form the tree trunk and branch. then convert it back. tweaking the final shape. 


Select the branch and use the Rotate tool on 

the central axis of the tree (Sketch). Next, hold 
down the Alt key to duplicate further branches and 
Command-D to repeat any actions. 


Mirror the three branches with the Reflect 
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14 | Turn the logo upside down to check the Mark's 
balance. Remember, the logo will be applied to 
a variety of media and merchandise. Experiment 
with the rotation of the Mark. It may be required to 
work on cups and napkins from different angles. 


Now we'll tweak the Mark. The logo may 
need horizontal and vertical adjustments using 
the Alignment options in the Object palette. 


Protection Zone 


16 | The Master symbol document should now be 
saved onto a 50x50mm document to eliminate 
any further confusion with older, previously worked 
Marks. It is a good idea to start building a brand ID 
as this will assist you in future work on the project. 
In this case, the file has been saved as 
twotrees.mark.master.K.eps. 


A protection zone around the symbol should 

be considered to protect the symbol from 
intruding or conflicting information such as other 
type or graphics. 


tool, then fill them with black and remove the 
stroke colour. Delete the unnecessary lower branch. 


Se 


Now we need to make our artwork an outline. 

Select the remaining numeral 2 and convert it 
to outline. Hide the Sketch layer by clicking on the 
Eye icon in the Layers palette. 


Creating several different sizes of the Mark will 

help you decide which sizes suit it best and will 
also give you an idea of the minimum size at which 
it can be reproduced. Print out a test sheet to give 
yourself a visual interpretation. 


18 | The inclusion of a Trademark, Copyright or 
Registered symbol should also be considered to 
ensure that your Mark is protected from plagiarism. 
Obtaining a symbol can be a long and costly process 
but it's very worthwhile. > 
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i Part 2: Using colour, shape and type 


Turn your logo into an effective and expressive branding device... 


Establishing a 
house style 


After you have chosen your 


corporate colours, stick to them 
throughout the branding 
exercise. This will help to create HH + -+-4 H+ 

& 
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consistency and add value to 
your brand. 


Using Window>Swatch Libraries will bring up 

various industry colour swatches. Choose 
Pantone uncoated inks and select a blank (black) 
box and then choose colours. A personalised swatch 


Now we need to create a colour guide. Open library is created and the colours will also be We chose a standard Pantone Process Black, 

Illustrator file 2trees-Master.eps and create a imported into the default Swatch palette. We chose Pantone 357 (green) and a Special Pantone 
series of 5cm boxes to contain your colour swatch, a limited palette of only three colours for our 119 (gold). Tints were made in increments of 25 per 
as shown above. corporate swatch. cent to show a broader palette. 


Colour pallet 


G Now we need to build a library of symbols for 
your Brand ID. First, open a new 50x50mm 
(CMYK) file. Copy and paste the logo into the new 
file and save as a spot colour version of the logo 
twotrees.mark.master.spot.eps. Select All and open 
the Attribute palette. Output the selected artwork 
Begin to use the Tints palette to drop colour Finally, explore the range of tints and at 900dpi. This will ensure that the Mark will always 
combinations into the Mark. backgrounds the Mark can be placed upon. print with a smooth curve. 


Append fie Extension (Lower: 


Come) 


An optimised Web-ready file can be created 

for the Mark. Use File>Save for the Web to 
bring up an Enhancement palette option. The Mark 
can be manipulated to get the best from the 
graphic. Changing the quality will affect download 
time, indicated in the bottom left-hand corner of the 
Colour Type to Process and Colour Mode to CMYK. 8 | The next step is to build a brand ID by saving window. Once the adjustments have been made to 


Convert any spot colours to process by double 
clicking the colour indicated in the Swatch 
palette at the bottom of the Tools palette. Change 


Repeat for all other colours and delete any colours the Mark, indicating the version of the suit, click OK and save the file in the brand ID folder 
not in use from the default Swatches palette. individual Mark as well as its CMYK breakdown. as twotrees.mark.web.rgb.eps. 


Establishing house 
style continued... 


As with colours, once you have 
decided which fonts you are 
going to use, it is important not to 
introduce new ones during the 
course of the project. This will 
help reinforce your brand id and 
keep it strong and consistent. 


Corporate guides 


The overall aim in a branding 
exercise such as this is to inspire 
consumer confidence in the 
brand that you have created. 
Consistency is the key here and 
it's a very good idea to produce a 
corporate id guide that will help 
third party suppliers adhere to 
your strict guidelines when using 
the Two Trees logo. 


two trees! 
offee hou 


Now we need some text. Create a new file 

(50x50mm). Use a thin sans serif typeface (like 
Swiss721BT, above) for the name of the business 
and descriptor. The main focus in this case is the 
symbol and so you should be careful not to choose a 
type that is too overpowering. 


Save the file in the Master Logos folder as 

master/type history.eps. This is important as it 
will maintain the type style and information 
contained within the logo. Now make the type an 
outline to ensure the typeface doesn't default. Save 
the outline file with an output resolution of 900dpi 
as before. 


16 | We've used a blockfoil technique to best 
enhance the Logo. A blockfoil is classed as a 
printer's finish and so is best illustrated on file 
artwork as a positional magenta screen only. Create 
a 50x50mm empty box around the logo, Select All, 
then Copy. Remove the parts which will be foiled 
(the “coffee house” type and the second branch). 
Save as 2trees/gfoildi/Sbranch.eps. 


coffee house 


| 
| 
| 
| 


11 | Get the text looking exactly how you want it by 
using the Character options. Click on 
Type>Character (Command-T) to adjust the kerning 
and leading of the typeface. 
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two trees 


Again, a protection zone around the complete 

symbol/name style should be considered now 
in order to protect the symbol from loss of impact 
from other type or graphics. 


Undo the steps (Command-Z) and repeat the 
17 ; : 
cycle in reverse. Colour the single branch and 
the secondary type with 100 per cent magenta. 
Save as 2trees/gfoildi/1branch.eps. 


Arranging the typeface left justified and 

placing it under the downward '2' enhances 
the Mark and gives it pace, as well as giving the 
impression that the Mark is well rooted. Use the 
Paragraph palette (F10) to adjust the justification of 
the text. 


SRT A 


15 | Save a variety of symbol/type logos in RGB 
and CMYK formats as before, using the steps 
discussed in the Colours section. 


18 | The two parts of the logo will be joined to form 
the complete 2 Trees logo in a QuarkXPress 
document. Creating the logo as two separate files 
within an empty box will ensure registration when 
the file is output for print. > 
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- Part 3: Using Photoshop techniques 


Get creative with your logo and design a truly eyecatching image... 


—— — 3 | Open the ///ustrator file 2trees-Master.eps and 
Ensure that the quality is good when selecting Using Image>Mode>Grayscale in Photoshop make the Mark white. Copy the logo. Revert 
an image, and that any lighting, if required, is will produce a black and white image. to Photoshop and paste the Mark onto a second 
set up correctly. In this case, a digital camera was Adjustments can be made to the contrast of the layer. Roughly size the image to fit and double click 
used at its highest image setting (3.3 megapixels) image by using Image>Mode>Adjust>Curves. to place it on the layer. 


To further bed-in the Mark and extend the 
areas of chocolate topping around it, select the 
Select Layer>Layer Style>Bevel and Emboss Clone brush from the Tools palette. Brush attributes, 


From the open window, choose ‘Pillow such as thickness and style, can be selected using 
Using Edit>Transform>Rotate, adjust the Emboss', ‘Chisel soft’ and alter the depth of emboss, _ the Brushes palette. In this case a splatter brush with 
values of the Mark to fit the perspective of the direction and angles until you have the style a low opacity was chosen. Select the layer that the 
cup. Further perspective changes can be made using _ required. To blend the graphic into the image, adda _ coffee cup sits on. Hold down Alt and select an area 
Edit>Transform> Perspective. Adjust the nodes to little noise with Filter>Noise>Add Noise. This will from which a sample is to be cloned. Begin to apply 
give the Mark dimension give the graphic a less polished look. the clone to areas around the graphic edge. 


9 | Now we'll create some drop shadows. Open 
2trees/cup/Grey.tif and make a clipping path 
around the cup using the Pen tools (don't forget the 
space between objects, such as the handle). Using 
the Paths palette, select the Work path and use the 
drop down menu to Make Selection. Deselect the 
Work path and cut it from the layer. Paste it onto a 
new layer and remove the background layer. Place a 


The next step is to save our image. First, save a Select Image>Mode>Duotone and click on drop shadow by using Layer>Layer style>Drop 
version in psd format with layers, then flatten Pantone 357 in both swatches. Now save as a shadow. Once a suitable shadow is cast, flatten the 
the image and resave it as a tif tif or an eps file. image and save as 2trees/cup/b&w.tif. EEE 
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and it makes 


FANTASTIC CARS too. 


CINEMA 4D R8 - under the hood is a solid reliable engine, packed full of 
the latest technology and capable of outstanding performance; the result of 
years of development. Anyone can learn to drive her and it's easier than you 
might think. All the advanced systems are hidden from view, yet immediately 
accessible thanks to the renowned control system. Within just a few hours 
you'll be cruising, flying past your rivals, with plenty of power left in reserve. 
And, unlike the car, it costs from just £459 inc VAT to get in the hot seat. 


For more infomation or to take a FREE test drive, visit: 


www.maxon.net 


CINEMA 4D R8 is a powerful modelling, 
animation and rendering software package, — 
used in all types of 3D work, from games, 
through architectural visualisation and 
product design, to film and TV content. 
Suitable for all media including print, 
broadcast and web. 


Windows 98 upwards, Mac OS 9, Mac OS X 


Porsche Boxster modeled & rendered in CINEMA 4D 


© 2003 by Kevin Aguirre 


MAXON software is available from all good resellers including: The Old School, Greenfield, Bedford MK45 5DE 


Jigsaw jigsaw24.com Dabs dabs.com/maxon Vellum Software vellum.co.uk AXON Tel: 01525 718181, Fax: 01525 713716 
Microwarehouse microwarehouse.com Pugh Computers www.pugh.co.uk info_uk@maxon.net, www.maxon.net 
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" Ittustration: Output [w] www.studio-output.com 


SECTION TWO 


Creating branded 
Stationery 


Now we've designed our logo, it's time to use it to 
start branding our business. Here's how... 


a he first step in getting our coffee | Once we've created these essentials, we 
Dh T house recognised is to create a | can look at how ourfirst coffee house is 

I range of branded office stationery, going to look from the outside. An effective 
and so we'll show you how to design artist's impression of our signage and 
business cards, letterheads and flyers, all | branded hoardings will be useful when we 
adorned with our new Two Trees logo. need to get planning permission... > 
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Part 1: Creating letterheaded stationery 


Business cards and letterheads featuring our logo are essential in developing our brand... 


Making the most of 
your stationery 


We would recommend that you 
make use of the second side of 
any stationery you create, simply 
because it is a wasted marketing 
opportunity if you don't consider 
it. While it won't always work, it 
can provide good results. 


rg fo start off, we need to set up a new 
document. Using QuarkXpress 4.2, create a 
new document with a width of 85mm and a height 
of 55mm. Set Columns to 1 and Margins to 2.5mm 
for all four values. Finally, save your document as 
2trees/bus.crd/gen/2.col. 


4 | Now we can import our image. Using the 
Tools palette, select a picture box, then use 
File>Get Picture (or Command-G) to choose the file 
2trees.1col.5branches.eps. The Pantone colour will 
be imported into the Colours palette. Make the 
picture box 28x28mm and, using the X/Y 
percentage values, reduce the image to 55 per cent. 
Command-Shift-M centres the image in the box. 


Repeat Step 4 but this time select the image 

2trees/cup/b&w.tif. Because this is a grayscale, 
colours can be dropped into either the black or the 
white values of the graphic. In this case, Pantone 
357 was placed into the black values. Use the 
Colours palette (F12) and the Box Fill icon at the top 
of the palette. 


Now we set the margins and guides. Using the 

information toolbar (F9) and the guidelines 
viewer (F7), pull the margin guides from your ruler 
(Command-R) to the left and top, exceeding the 
boundaries by -2mm. 


5 | Using the Command-Alt-D shortcut, repeat 
the picture box once with offset values of 
OxOmm. Use Get Picture to import your foilblock 
layer onto the logo (2trees/gfoildi/1 branch.eps). 
Assuming that all the values of your first box are the 
same for the second box, it will register correctly 
over the single colour part of the logo. In this case, 
the foil block layer appears as a magenta colour (for 
the printers’ guide). 


Create a new page in the document by using 

the Layout palette (F10) and drag in a new 
page. Repeat Step 4, again, but this time select 
2trees/cup.tif. Repeat the process using the Colours 
palette (F12), but this time drop the colour into the 
black value of the graphic instead and make the box 
fill white. 
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The next step is to remove colours from the 

palette. Using Edit>Colours, pull the drop 
down menu down at the top of the window and 
select Spot Colours. Delete the three standard 
palette spots and save. 


Continuing the downward theme suggested in 

the logo, place a text box under the image, 
ensuring that the left edge marries with the logo 
text above it. Use the Character Tools palette to 
change any kerning or tracking if necessary. 


9 | Any reproduction file will require the elements 
that make up the artwork, and so fonts and 
images will be required. Using File>Collect for 
Output will ensure that the information is collected 
into a single file. Create a new folder on the desktop 
and name it 2trees/genbus/03. Click OK and your 
file is ready for the printers. 


Margin Guides 
Top: 7 mm 


Ad Letter 
I: 210 ram | 


Height: f ten: 7 mm 


Bottom: [7 mm 


fight: = [7 mm 
Orientation: 


Gi Facing Pages 


Column Guides 
Columns: 


Dj Automatic Text Box 


= GD 


Gutter Width: 


Now we'll create our letterhead. Start by 

repeating Step 1 but this time input values of 
7mm in the Margin Guides instead. It is also useful 
to set up any reproduction guides, bleed, pages and 
so on at this stage. 


3 Letterheads by their nature are a strong 

marketing tool and so accreditation must be 
seriously considered. If your company has any 
awards of excellence, this is a good place to display 
them and show-off! 


‘X: 116.683 men]: 60. 
fel y: 13.674 mm |W: 54 


Already having the artwork from the business 

card means we can simply copy and paste it 
into the letterhead document. Using the 7mm 
margin around the top right-hand corner, drag the 
selected artwork until it snaps to the guides. 


14 | Adopting the same style as the business cards, 
we have used the reverse of the letterhead as a 
marketing aid. Using Command-Alt-Shift and the 
<> keys will give you control of the image size in 
relation to the picture box it sits in. Move the image 
around within the box by selecting the Hand tool in 
the Tools palette. 


He te 


16 | Now we need to collect the file for output. Use 
File>Collect for Output as we did earlier and 
save the file as 2trees/letter.hd/2col. 


01803 411101 
@ into@2veWs co.uk 
ww Dreescottes co.uk 


A continuation sheet may be considered to 

save on outlayed costs. They are often just a 
single colour to help cut costs even further. Replace 
the full-colour logo with the black Mark, ensuring 
that the position remains the same as in the colour 
version. Remove the address as well since the sheet 
will continue from a letterhead which already 
contains all of our contact information. 


12 | Enlarge the coffee cup image and place it at the 
foot of the letterhead, ensuring that you have 
bled the image from the page. Select the Colours 
palette (F12) and reduce the fill colour to 30 per 
cent. Adjustments can be made to suit your tastes 
but try to go no lower than 10 per cent because that 
won't output to print. 
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15 | Use the available space to display additional 
information about your company, such as 
events throughout the year. Letterheads are a must 
for any business and are a great marketing tool. 
Here we've created an incentive to use the Web. 


18 | As a design theme, we've added a different 
image to that of the letterheads. In this case it’s 
a finished coffee, complete with a dirty spoon. > 
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Part 2: Artwork flyers 


Advertise your business with an eyecatching leaflet, created with QuarkXPress... 


Finding inspiration 
In an exercise such as this, itis 
good to know all of the branding 
avenues which are available to 
you. Next time you are out, pick 
up all the pieces of promotional 
literature you can lay your hands 
on. You can then build up an 
invaluable resource that you can 


constantly refer to for ideas. 
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G The flyer will be a CMYK file so we'll need to 


create a CMYK image profile of the coffee cup. 


First, open 2trees/cup/Duo.eps. Now select 
Image>Mode>CMYK - this will convert the colours 
into the correct profile. Match the background 
colour using the Eyedropper tool in the Tools palette 
and then click on Image>Canvas Size to enlarge the 
canvas to 160x220mm. The image will be placed on 
an A5-sized flyer (148x210mm), so a certain 
amount of bleed is required 


4 | We used QuarkXPress to lay out the artwork 
for print, although an alternative post 
production program, Adobe /nDesign, can be used 
instead. Create a new document with a bleed of 
-2mm, sized 148x210mm. Import 2trees/cup/cmyk 
Position the image to suit using the Hand icon in the 
Tools palette 


A local exhibition of local tale 


10 june 2003 


EB njoy a lively entertaining night of traditional 
puntry music 


4-18 july 2003 


rare exhibition to see the prestigious artist 


‘christopher barrett’ exhibit his current work 


Create additional text boxes for event details 

and other information. Once you're finished 
with the flyer artwork, get ready for print. Drag 
guidelines around the perimeter of the flyer, leaving 
a 2mm gap (your printers’ specifications may differ 
and require a 3mm gap, so find out). Ensure that the 
artwork is butted to the guidelines 
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@ Before enlarging the canvas size, ensure that 
you've matched the background colour using 
the Eyedropper tool. With the Airbrush tool selected 
and with opacity set fairly low, carefully blend 
together the increased canvas size to the original 
image background 


5 | Add another page to the document so you can 
create artwork for the reverse side of the flyer. 
Create a new picture box and import the file 
0.1/2trees+type/cmyk (version shown with tints of 
80 per cent 357 pantone) and place it on a solid 
background of Pantone 357 


cal exhibition of lo 


BOWERSSOERSES: i 


a rare exhibition ‘o ¢ 


her barrett 


8 | The printers will require the flyer to be set up in 
the four-colour process, CMYK. This means 
that all Pantone colours used in the creation of the 
flyer need to be changed to CMYK. 


3 | When saving the document, choose a 300-450 
dpi resolution. Resave the image as 
2trees/cup/cmyk.eps. When the option window 
appears, use the drop down menu to create an eps 
file with JPEG encoding. This will reduce file size 
dramatically and will allow you to play around with 
a higher resolution image. The image is now ready 
for print, although you will need to tell the printers 
that the eps files are JPEG encoded. 


G Create a text box within the flyer and input 
your text in our chosen house style font, Swiss 
721 Thin. Make sure it's centred within the flyer- 
type strapline. We also chose to highlight the word 
“cappuccino” in Pantone 872 (gold). 


Today, 10:38 404 
Todmy, 10:3840 
Vesterdiy, 1240 0H 
Todey, 11-01 Ar 
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9 | Collect all the artwork for the flyer, to include 
the document 0.1/2trees+type/cmyk logo. 
You'll also need to submit the fonts to the printers. 
Finally, save the document folder to CD and print 
out a copy to act as a proof for the printers. This will 
be used to illuminate any disparities. 


Part 3: External signage and style sheets 


Create an artist's impression of how the coffee shop will look from the outside... 


1 | Shop design is a powerful method of 
conveying a brand. It is important to research 
particular features that will make up the brand as a 
whole, such as the location and surrounding 
environment of the site being considered, as well as 
particulars like materials. For the purpose of this 
tutorial, we have taken various elements of different 
buildings to create a fictitious shop. 


R To start off, we need to design some style 
sheets. Set up any relevant information next to 
the graphic. This will provide you with a constant 
source of reference and will not throw you off track. 
Remember that this is an artist's impression and 
cannot be submitted as a building plan. 
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4 | More intricate shapes such as window frames 
and mounts can be created using the 
Pathfinder Options palette. Try to limit shapes and 
boxes by combining them where necessary — you 
can use Combine to join shapes together. 


G Note that you can also use the Pathfinder 
Minus Front option. This allows you to cut 
shapes from another background shape. 


Now we'll add some more detail. Create a 

rectangle and use a dark gradient fill. Duplicate 
the box and layer it above the first box in hierarchy. 
Create a simple shape and duplicate it by holding 
Alt and drag, then Command-D. Place it over the 
first rectangle and use Minus Front to cut away from 
the rectangle. Use a longer gradient fill by selecting 
the Gradient directional tool. Use the tool by 
clicking outside the box and then dragging to the 
desired length across the box. 


Using Command-{ or Command-} sends any 

selected objects backwards or forwards in the 
Layers window. With so much information on so 
many layers, it is important to be able to easily 
manage them as you are working. 


It is always best to work up graphics in black 

and white so that casting shadows and detail 
work can be determined. Using tints and gradients 
helps to accentuate the building and gives it 3D 
qualities. Using the Colours palette, select Gradients 
and begin to drop tints of black from the Default 
Colours palette into the Colour bar. 


G Now you can add some details. Use Pathfinder 
to create shapes that can be layered over your 
graphic to create the curved elements of the 
window frame. 


Use additional lines of solid tints and shade off 

areas that would suggest perspective. Also, 
add depth by creating a bevel effect. This is done by 
simply creating a dark 'L’ shape, copying it, 
transforming it, joining the corners together and 
making the second shape a lighter tint. > 
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Part 3: External signage and style sheets continued... 


Adding the finishing details and logos to our shop front... 


Faster zooming 


When using the Magnifying tool, 
hold down Alt. This changes the 
glass to zoom out of the object 
and so you can avoid having to do 


a full screen preview. 


Using the original Colour Swatch palette that 
12 ; : 
was created when we first designed our logo 


The shop frontage is created using simple Finally, we've added some steps to lift the (‘Using Colour, Shape and Type’, page 20), begin to 

black rectangles. Make sure that all of the building and make it appear more welcoming. use the swatches to ‘brand' the building. We 
shapes are in alignment as this will have an impact Once you are happy with the artist's impression, decided to add a further section of quarter windows 
on the artist's impression. colour can be added to your design. for greater artistic impact. 


rey Now we'll tackle signage. Due to the nature of 15 Make sure you use space to your advantage. 


the brand and the idea that coffee is the 14 | Vinyl stickers can easily be applied to the You do not want to make the frontage look 
alcohol alternative, the most appropriate way to windows and brickwork. This is a relatively cluttered, but two blackboards on either side of the 
reflect this attitude seemed to be a swing sign, cost-effective method of signage and can easily be main door, to list forthcoming events or special 
which is simple but effective. re-applied if necessary. offers, will add a string to your bow. 


The dropped awning can also have branding 
applied to it, and to give an idea of how it 

would appear, the Mark must be manipulated to fit 

the awning’s perspective. This is done using the Free By selecting the Shear tool, found on the Tools 


18 | You can now use your final design of the 
artist's impression to sell the brand to town 


Transform tool. Select Filter>Distort>Free Distort. palette, you can make adjustments to the planners, council officials and so on. A good idea of 
Use the corner nodes to manipulate the logo and angle at which the graphic sits while maintaining the — how a business will look can often have a positive 
click Preview before applying it to the graphic. shape's perspective. effect and will help to sway opinion. EEE 


IN a host of hi-tech goodies 


Everything you need to get your new brand off to a great start... 


iW e’ve teamed up with WebFusion, one of 
Europe's leading Web hosts, to offer you the 
chance to win an amazing Canon Powershot 
G3 digital camera, free Web hosting fora yearanda 
fantastic, state of the art Palm PDA. 

WebFusion, part of the Host Europe group, is one of 
the biggest Web hosting companies in the UK, with a 
focus on innovation and customer service that 
guarantees customers quality products backed by 
quality service. 

WebfFusion has led the way with reseller packages 
since the 1990s, developing them as a practical way 
for small businesses, such as Web designers and 
developers, to add an extra revenue stream by selling 
Web hosting. For just £50 per month, resellers have 
access to unlimited Web space, unlimited domains 
and unlimited POP3 email boxes which can easily be 
divided up and sold on to clients however they see fit! 

Resellers can also rest assured that their clients’ 
sites are protected by support staff who are on-site 24 
hours a day, every day of the year, ready to deal with 
technical queries, as well as by WebFusion’s specially 
built and fully secured UK data centres, protected with 
top quality back-up and security features. 


First prize: 
Canon Powershot G3 Digital Camera 


Second prize: 
Webfusion Reseller Account for a year — a great way 
to expand your business! 


Third prize: 
Fantastic Palm M130 to get you organised! 


To win one of these great prizes, simply answer the 
following question: 


Question: 
How many state-of-the-art data centres does 
WebfFusion have? 


To Enter 

The easiest way to enter is via our Website at 

[w] www.computerarts.co.uk/competitions. 
Alternatively, you can click the Competition tag on the 
Contents screen of our cover CD and enter CAS44 as 
the competition name. Fillin the rest of the form and 
then click Submit Entry. 


Finally, you can send your answer on a postcard, along 
with your address and a contact number, to: CAS44 
Competition, Computer Arts Special, 30 Monmouth 
Street, Bath, BA1 2BW. 


The Rules 

The competition closing date is 8 May 2003. 
Employees of WebFusion, Host Europe or Future 
Publishing, or any of their agents or families, may not 
enter. Multiple entries will not be accepted. The 
editor's decision is final. There are no cash 
alternatives. No other correspondence will be entered 
into. Please indicate if you do not wish any of the 
companies involved in this competition to contact you 
with further offers. We wont pass details on to third 
parties. This competition is open to UK residents only. 


Previous winners — issue 42 

LaCie Dupli-121 winner: Annedrea McNee from Ayr. 
LaCie FireWire DVD-R/RW winner: S Copleton 
from Glasgow. 


Competition WebFusion ic 
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section_03 


Illustration: Output [w] www.studio-output.com 


DRINK 
MORE 
COFFEE 


: two trees 
than you do already 


coffee house 


‘SECTION THREE 
Creating posters and 
branded objects 


In this section we'll show you how to add our 
logo to mugs, clothing, posters and more... 


ow we've got our range of branded demonstrate how you can use QuarkXPress, 
)N stationery, we need to raise our Photoshop and /llustratorto see how our 

coffee shop’s profile with the ‘Two Trees logo will look when branded onto 
general public and this means conducting our coffee shop’s mugs, embroidered onto (6) 
an advertising campaign. As wellas clothing and superimposed onto an image — 
explaining how to create posters, we'll of a cookie for use in an advert. » 
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Tutorial Creating posters and branding objects 


Part 1: Superimposing your logo onto objects: mug 


Find out how your logo will look on a mug — a coffee house essential! 


Quick Masking 


Use the Quick Mask tool to 
create a Quick Marquee around 
the mug. You will now be able to 
tidy up the edges with software 
tools. Additionally, try 
experimenting with the Feather 


Edge tool. 


@ We need to start off with a digital image of 
our mug so we can superimpose our logo. 


Now select an area where the mask is visible 

and not required. Using the Eraser tool and 
with the foreground colour as black, delete that 
area. Remember that a change of brush can assist 
with smaller or larger areas. 


In Illustrator, copy a Two Trees logo and paste 
it into Photoshop as a pixel image. To apply it 
to the mug, the logo needs to be wrapped around. 
Do this by selecting Filter>Render>3D Transform. In 
the drop down menu, select the cylinder and adjust 
the logo until it looks correct. 


a Change the angle of the picture using 
Image>Rotate Canvas>Arbitrary. Once it’s at 
the right angle, make any further amendments to 
the picture which are needed, using Curves, 
Contrast or other touch up tools 


5 | Revert back to normal settings again (the 
option for this is situated on the left of the 
Tools palette underneath Foreground and 
Background colour). Any masked areas are now 
selected and flashing. Now choose Select>Feather 
to feather the image edge 


8 | A shadow is required to stop the mug from 
seeming to float. To add this, repeat the 
instructions mentioned in previous steps and 
separate the layers, then delete the parts of the 
shadow which aren't required. 


Now we'll add a Quick Mask. Select the 
background using the Magic Wand tool, 
choosing a tolerance of 30 or less. Using Shift and 
clicking the Magic Wand tool will select the areas 
not already selected. Situated on the Tools palette 
underneath the foreground and background is the 

Quick Mask 


G The next step it to crop the image to the 
correct size. Using the Rectangular Marquee 
tool, select the area for cropping, then click on 
Image>Crop. If the image is CMYK (check this in 
Mode), revert back to RGB. 


9 | The finished file should be saved in a variety of 
formats. The mug shot now has the Two Trees 
symbol and gives a clear visual idea of how the logo 
would look on the mug. 


Part 2: Creating a branded cookies visual 


Create a striking — and appetising! — image for use in an advert... 


any lighting, if required, is set up correctly. In this 
case, a digital camera was used at its highest image 
setting (3.3 megapixels) 


Now we need to adjust the values of the 
bottom layer using Levels to increase the 


depth of colour of the logo. 


Now we need to apply a Layer mask. This 
enables us to check the outline of the cookies 
after we have applied the Magnetic Lasso and 


before applying a shadow 


The first step is to select a suitable image 
Ensure that its quality is good enough and that 


ea Using Image>Mode>Levels in Photoshop will 
enable you to adjust the image's colour and 
contrast if necessary. 


‘ 
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G Select Layer>Layer Style>Bevel and Emboss. 
Choose Outer Bevel, then Smooth from the 
open window. Alter the depth of emboss, the 
direction and angles until you have the style 
required. To blend the graphic into the image, apply 
a screen. This will make the logo look more natural, 
as if it has been applied in the baking process 


8 | Apply a solid background colour (Pantone 
357) by using the Paint Bucket tool. We now 
need to apply a shadow to the cookies using the 
techniques illustrated previously. 


Open the ///ustrator file 2trees-Master.eps and 

make the Mark white. Copy the logo, revert to 
Photoshop and paste the Mark (Command-V) onto 
asecond layer. Roughly size the image to fit and 
double click on the Mark to place it on the layer. 
Select the logo using the Magic Wand tool, then cut 
it out of the duplicated layer. 


G Due to the cookies’ rough edges, use the 
Magnetic Lasso tool. Follow the shape of the 
cookies with the tool. This will give the edges a 
more consistent roughness than if we were to use 
the Pen tool 


9 | The file can now be saved. Save in .psd format 
as a future reference point. We can then 
flatten the image and save as an eps. As we have 
already used the Magnetic Lasso to create a path, it 
can be switched on or off, enabling us to bring in 
the cookies with or without a background. 
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Part 3: Creating a branded T-shirt 


Before ordering embroidered products, you can check how your design will look... 


Document Levels 


Experiment with the Document 
Levels to get darker edges on key 
areas of your selection, creating 
amore natural look for particular 
elements within your image. 


ay NO 
two trees 
coffee house 


1 | In these steps we will send our Two Trees logo 
to a supplier who will embroider a sample of 
cloth with our design. However, before we do this 
we can get an idea of what the logo will look like 
once it has been embroidered. Firstly, cut and paste 
the logo from /Ilustrator into Photoshop and 
duplicate the layer. 


Next we adjust the Document Levels to distort 

the colours and accentuate the darker tones. 
This will give a random colour look to the edges, as 
the effect is one of thread overlap. 


two trees 
coffee house 


B Remove all colour from the logo as we need to 
export the file in a format that will enable our 
supplier to create a disc for the embroidered logo. 
Most places will accept a JPEG file - this method 
ensures that the logo is not distorted in any way. 


coffee house 


Select Layer 1, copy and then apply a Wind 
Filter by selecting Filter>Stylise>Wind. This will 

roughen the edges of the logo to help give the 

impression of a subtle cotton thread effect. 


two trees 


coffee house 


(5 | Once we are happy with our logo so far, we 
can merge our layers. To do this, select Merge 
Visible (Command-E). 


two trees 
coffee house 


8 | Select Export and choose the Autocad 
interchange (.dxf) file format. This means our 
image should now open on most drawing packages 
in its most basic form. 


To eer the effect look more like a raised 

thread effect, we can adjust the opacity of 
Layer 1, softening the edges which were created by 
the Wind effect. 


G Now we can drag the logo onto a piece of 
cloth that we have scanned. Manipulate the 
logo using the steps shown in previous steps 
(Distort, Skew, Perspective and so on) to determine 
the correct positioning. After this, go to the 
Blending Options on the Layer palette, choose 
Multiply with a Satin Contour, then adjust the Layer 
Opacity. This will allow the texture of the cotton to 
show through the logo. We now have a rough idea 
of what our final embroidered design will look like. 


ag Now we have the final embroidered sample. 
The colours work well and the text is perfectly 
legible. We can now give the go ahead to produce 
our staff uniforms! 


Part 4: Poster Ad Campaign 


Follow these simple steps to design an effective poster advert in QuarkXPress... 


Save time with 
style sheets 


You can set up Master Pages with 
style sheets. Don't forget to 
delete any text within text boxes, 
then when a new Master Page is 
selected, all text and picture 
boxes on the template will be 
duplicated onto the new page. 


8 The poster campaign will be using artwork - We used QuarkXPress for the following steps, 

that already exists on our flyer. We hope to First, resize the flyer artwork to A3. Creating a although you could use /nDesign instead. In 
heighten awareness with a merger of flyer artwork Master Page is a clever and time effective the Document Layout window, double click on A- 
and poster artwork for a double impact. Ensure that method of managing your document space. It assists. | Master A. An additional page will appear and your 
the output resolution of any image being used is of with the continuity of design and helps to minimise Master Page (A-Master A) will be shown in outline 
a suitable size and quality. repeated procedures. with a lock symbol at the head of the page. 


4 | Copy your artwork to the Master Page and With all of the changeable information left G With all changeable information left blank, the 
position it using the X and Y co-ordinates for blank, the Master Page can be dragged and new images and text can be easily placed. We 

efficiency and accuracy. Delete all text information dropped into a new document page as a Master inserted a new pack shot (File>Get Picture) and 

and pictures from boxes which will change Template. We created a further three pages for our added an additional strapline: “You can take your 

throughout our poster campaign. poster campaign. coffee home..." 


8 | The printers will require the flyer to be set up in = 
For the final poster in our campaign, we the four-colour CMYK process. All Pantone 9 | Collect all the artwork for the flyer, including 
inserted a new pack shot (File>Get colours used in the creation of the flyer must be all of the fonts and images for the printers. 
Picture>Mug Shot) and added an additional changed to CMYK (process). Repeat this step for Finally, save the document folder to CD and print 
strapline: “You can take your cups home...” each poster. out a copy to act as proof to the printer. EEE 
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Originator’s Identification Number 


Debit 7| 6| § 1] 9] 5) 


Cary Court, Somerton. Please send this form to address shown 
Somerset. TAN] 6BR, 


Future Publishing Ltd, 


1. Name and full postal address of your Bank or Building Society branch 
To: The Manager 
_Bank/Building Society 


Address. 


Postcode 


2. Name(s) of 
account holder(s) 


3. Branch sort code (rom the 
top right hand corner of your cheque) L 
4. Bank or Building Society | | i 


account number 


5. Instruction to your Bank or Building Society 


Please pay Future Publishing Direct Debits from the account detailed on this Instruction subject to 
the safeguards assured by the Direct Debit Guarantee. | understand that this instruction may remain 
with Future Publishing and if so, details will be passed electronically to my bank or building society. 


Signature(s). 


Ref No (Office use only)___. 


Banks and Building Societies may not accept Direct Debit Instructions for some types of account. 


Did you know that all the details you need to 
You cannot fax or emai direct debit forms complete the direct debit form are on your cheques? 
me coco Dd} Why notfill it in TODAY! 


You may photocopy this blank form and then complete it. 
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SUBSCRIBE SAVE £714 


Subscribe to both Computer Arts and Computer Arts Special and get 
26 magazines for the price of only 14 


That’s a whopping 46% discount 


that’s the equivalent of 12 issues FREE - 6 of Computer Arts AND 6 of 
Computer Arts Special 


UK 0870 444 8455 
Overseas +44 (0) 870 444 8455 
www.computerarts.co.uk/Ssubscribe 


IMPORTANT: PLEASE QUOTE CODE: COSJP44 WHEN ORDERING. TELEPHONE LINES OPEN 24 HOURS A DAY. 
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‘SECTION FOUR 
Extending your brand: 


newletters anda menus 


Printed materials like newsletters and menus offer 
us some great advertising opportunities... 


AM n addition to our poster campaign, | design to promote special events and offers 
H } ¢ we can now explore other print | too. We'll also show you how to create a 

fy marketing options. The obvious | broadsheet-style newsletter to further 
place to start is with a branded menu. While enforce our brand. Finally, we'll be selling 

a stylish menu is an essential for our cafe, | coffee packs in our shop so we'll explain 
we'll take a look at how we can use its | howto apply our logo to foil packaging. 
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Part 1: Artworking quarterly journals 


A newsletter is a great way to promote our café and any special events or offers... 


Newsletter style 


We've given the newsletter the 
look of a broadsheet newspaper 
as this will make it a perfect 


coffee drinking accompaniment! 


Open a new document in QuarkXpress. Make 

it A4 in size with a value of 10mm in the 
margin guides. This acts as your bounding box or 
protection zone for any text or images going into 
the layout. Use them as guides that are not to be 
exceeded. Save the file as 2trees/newslttr/4col. 


4 | Using Edit>Colours, select the spot Pantone 
357 ink and click Edit. Remove the tick box 
next to Spot Colour and then select CMYK in the 
drop down menu. The ink may appear brighter than 
the spot colour indicated in the Before and After 
windows so adjust it to suit 


The negative version of the Mark will give you 

different results with colour when imported 
into the QuarkXPress document. Play around with 
the Box Fill options in the Colours palette. 


The document will be printed as a CMYK file 
with an additional fifth colour (a spot gold 
Pantone 872 Gold). Use File>Get Picture (or 
Command-E) and import a quarterly journal logo, 
2trees/spring.eps. The logo has been set up so that 
the green parts will be printed as a CMYK file and 
the gold sections of the logo remain a spot gold 
colour. When the file is imported into QuarkXpress, 
the colour will appear on the Colours palette (F12). 


Suen 
fers) 


Now we need to export our file. Using 

IIlustrator, take the Two Trees Mark and rotate 
it through 45 degrees. Make it white, select the 
Square Box tool and create a black box. Use 
Command-{ to send it behind the Mark, then select 
File>Export. Using the drop down menu, choose 
Export as a tif 
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8 | Because the nature of the brand lends itself to 
being positioned on the left in its justification, 
the document has been set out to reflect this. Give 
the newsletter some appeal by creating column 
grids for the information. Look for strong left 
vertical lines in the way the information is laid out. 


a 
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oF 
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Now we need to section off the page. 
Depending on the size of the articles and 
pictures, try to create it so that the information can 

be easily understood. 


Embed 1c Pranic: 


6 | A second options window will now pop up. To 
finish exporting our file, just choose Grayscale 
with an output resolution of 450dpi from the drop 
down menu. 


9 | Use a type family (in this case Swiss 721) to 
highlight particular information. Invariably, a 
newsletter will need some kind of structure to it and 
using limited and complementary typefaces is a 
good way of achieving consistency. 


Path colouring 


Even with a path around an 
object, it is best to make the 
background colour the same 
colour as the document it is 
being placed onto. You won't want 
small areas of white appearing 
between the image and its 
background. Remember, paths 


are not always spot on. 


10 | Using a two-column grid, begin to lay out the 
article. Select the Link Text Flow icon in the 
Tools palette, highlight the first text box and then 
click the second box. The text will automatically 
flow from one box to the next. 


duis dolore te feugait nulla 
facilisi, autem vel eum iriure 
dolor in hendrerit in vulpu- 
tate velit esse molestie conse- 
quat, vel illum 


dolore eu feugiat nulla facili- 

sis at Veto eros et accumsan 

et iusto odjo dignissim qui 
blandit praesent luptatum 

zaril delenit augue duis F 
dolore te feugait nulla facil 
isi, Lorem ipsum dolor 


sit amet, consectetuer adip- 
iscing elit, sed digny nonum- 
my nibh euismod tincidunt 
ut laoreet dolore magna ali- 
quam erar volutpat, 


Ex onriee can seit is lore ve 
Geog lls 


» Exhibits 
~ Work in 


Make sure you include any publicity shots that 

help to promote your event. Use Get Picture 
(Command-E) to import 2trees/4col/promo1.eps 
and 2trees/4col/promo2.eps. 


Select the Layers options on the Layers palette, 

then choose one of the three layers which has 
a pack shot on it. From the drop down menu, 
choose Multiply. You'll find that the white parts of 
the image will be lost and the darker parts of the 
image will be superimposed as a black layer onto 
the green background. 


tt | You should always try to use typefaces that 
complement each other. We chose to use 
Garamond as a sympathetic typeface to Swiss 721. 
This font also has a tie to the Mark. 


5*- Augue dus 
dolore te feugait 
nulla faciisi. Lorem) 
jpour dior sit 
amet consecteti 
adipiscing ait, sed 
diam 


20°- usto odio dig: 
nissim qui blencit 
praesent luptatum 
Zail delenit eugue 
dluisdolore te fe. 
Lorem ipsum dolor] 
sit amet 


Placing an image directly onto a coloured 

background in QuarkXPress can be easily done 
just by creating a different profile for the image. 
Simply open Photoshop and then select the file 
called 2trees/Packshot.psd. 


ra) Using the Pen tool, carefully follow the edges 


of the packaging, ensuring that the two ends 
of the paths join. In the Paths window, highlight the 
path and select Save Path from the drop down 
menu. Now use the drop down menu to go to the 
Clipping Path and then select Path 1 in the 
following drop down menu. Give the line a flatness 
level of 0.5 and click OK. Now ensure that the path 
is highlighted before saving, making sure the file is 
saved as an EPS. 


“Work in 


Devizes 


Using style sheets can help in the planning of 

the document. Applying specific, case sensitive 
information about type gives the document its 
readability and style sheets help you to manage this 
information. Use Edit>Style Sheets (F11). 


Local 

=~" Mist, 
=. Exhibits 
"Work in 
= Devizes 


Switching between QuarkXpress and 

Photoshop, find out what the CMYK values of 
the Pantone 357 ink are. Use Edit>Colours in 
QuarkXPress, switch to Photoshop and double click 
on the foreground colours on the Tools palette. 
Using the Paint Bucket tool, apply the colour to the 
background layer. 


tS] 
liar] 
ca 
— 


Cr: 


Use the Freeform Box Shape tool to map 

around the frame of the picture in the image. 
Once complete, cut and paste artwork into the new 
box and delete the unnecessary box. 
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Part 2: Artworking menus 


A stylish menu is vital and can also be used as a great marketing tool... 


Using style sheets 
for speed 


If you can collate information 
onto style sheets, it will always 
speed up reproduction because 
Function Keys can be applied to 
the specific instructions. This 
means that you won'thave to sit 
and highlight endless amounts of 
content and go through each 


function one after the other. 


The first step when creating a menu is, 

unsurprisingly, to set up a new document. 
Create an A3 document with the values as 
suggested in the screenshot above. 


Now open the style sheets (Shift-F11) and 

select a typeface within the document that 
you are happy with. Add this to your style sheet by 
selecting New Character from the drop down menu. 


SDRRSGSONRE f 
} 
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ha 


Another useful tip is to assign a Function Key 
to speed up any attribute changes you make 
to paragraphs of text in the main document. 


01929 411701 
eine ren cou 
worn reescoffee co. 


2 | Use the same logo as appears on the stationery 
and position it at the top right of the 
document. By this stage you should have a good 
understanding of the brand personality and where 
images and logos are placed in order to get the 
maximum out of the brand's potential. Consider it a 
rule that the logo must always appear on the top 
right of any document. 


ARR 


Assigning a Function Key to the setting will 

help you in laying out any further text. In this 
case, F1 through to F4 on the keyboard were used. 
Simply apply a style to a new section of text by 
highlighting it and hitting F1 to F4, depending on 
the style of type that's required. 


8 | Being able to adjust the space between tabs is 
very useful if information looks like it's too 
spread out or too close together. You can do this by 
selecting the parts of the text to which you want to 
apply the change. Click on Style>Tabs to bring up 
the Options window. 


Also, any images or type that appear below 

the logo must have the same justification 
qualities as the logo. Use a guideline dragged from 
the Left Ruler guide and align the pictures to follow 
the strong downward, left justified theme. It will 
have the effect of enhancing the logo while giving it 
strong foundations when the document is viewed 
on the final printed version. 


G Larger sections of text can be disciplined using 
the Paragraph Style Sheet. Repeat step 4, click 
New and select Paragraph. This works on the same 
principle as character style sheets but can be applied 
to bulk areas of text. There are more specific 
functions available so that a formula for bulk text 
layout can be achieved. 


a a ad 


9 | A separate ruler will appear at the head of the 
text box onto which you will be able to apply 
justified spacing at values to suit. In this case, left 
justification was dragged onto the ruler at a 
specified distance. Use Apply to see the results. 
Adjust and re-apply to get the desired effect. 


Oo n March 1, 2003 Alias! Wavefront™ 
was honoured by the Academy of Motion 
Picture Arts and Sciences with an Oscar® 
for scientific and technical achievement 


for Alias! Wavefront's development of 


the Maya® software. 


We are extremely proud of this prestigious 
honour. Yet without your visionary creativity 


this award would not have been possible. 


Your work with Maya is truly awe inspiring 
and your invaluable input has helped us 
define, refine and extend Maya. For all 


your creativity and support, we thank you. 


We look forward to meeting your future 
challenges and to experiencing the best thing 


of all: the magic you bring to the movies. 


Alias| wavefront’ 


www.aliaswavefront.com 


YOU 
played a 
starring 

role in our 


success 
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Part 2: Artworking menus continued... 


‘two trees 
bey tet edition mug 


Mace oom 100% umsan done 


wo ies 
1st edition mug 


costa rica 
tarrazu roast & 
costa rica 
fterrazuroest& | 
(ground coffee 


costa rica 
jtarrazu roast & 
jground cottee 


tarrazu roast & 
ground coflee 


itinest® 

costa rica 
tarrazu roast & 
\ground corte 


tarrazy roast & 
ground cottee 


Make full use of any cross-marketing aids here There may be minor adjustments to text 

and use any additional space to advertise other columns that can be made to reduce line space 
cash generating areas of the business. In this case, and prevent text from dropping to the next line. Use 
the viewer is able to see that it is more than coffee Style>Horizontal Vertical Scale to adjust tracking, up 
on offer at our shop. to plus or minus 100 per cent. 


To help in your layout and presentation, you 
can Greek text. This removes information from 


text boxes, replacing them with a grey field. This is Using the same process, check the Greek 


useful for checking alignment and widow text issues Image option and click OK. Images can use up 
that may not have been picked up during the design  asubstantial amount of your computer's memory 
process. From Edit>Preferences>Document, select and so by Greeking images the scrolling time, along 
Greek Below. Change the value to your largest point —_ with the rendering time, is dramatically reduced 

size used in the document and click OK. All text This improves the speed at which you will be able to 


boxes will now appear as grey bars. work within the document. 


By selecting Edit>Find/Change (Command-F), 
text changes across a document can be made. 
For example, if a word that has been abbreviated ra Now it’s time to collect our page for output. To 


needs to be inserted into a paragraph with its full 
terminology, Find/Change will update every 
instance in the document where it applies. 


do this, use File>Collect for Output again to 
ensure that all of the necessary information is 
collected into a single file. 


We chose to add a diary of events to the 


reverse side of the menu. It will also encourage 
customers to visit our Website to discover more 
information about events. The Web is a more 
malleable media type and so information can be 
changed more easily there than if the events were to 
be listed on the menu itself. 


Objects can be aligned in QuarkXPress by 

selecting all objects and using Item>Space & 
Align. Objects can be centred or their left, right, top 
and bottom edges can be aligned to suit. 


Menus of this nature tend to have a limited 

shelf life and so finishing techniques that will 
lengthen their lifetime should be considered. In this 
case, we decided that a matt laminate coating 
would help to provide protection against spillage 
and damp. 


Part 3: Applying the logo to packaging 
Adding our logo to a coffee foil pack will let us see how our branded packs will look... 


Creating shadows 


When a drop shadow is split into 
a separate layer, further shadows 
can be cast without affecting the 
qualities of the original shadow. 


2 | A clipping path is required so we can eliminate 
the background from the pack. Zoom up close 
First we need to import an image. We founda —_ and use the Pen tool to create the path. Use the . . a 

sealed foil pack and took pictures in a light- drop down menu and choose Make Selection. Now We now need to add a separate layer, filled 
controlled environment. The images were taken on remove the path by deselecting it and using Inverse white. Any parts of the background which are 
a digital camera, used at its highest quality setting of — Image (Command-!). Once complete, simply delete __ till present will need to be removed. Zoom in and 
3.3 megapixels. the background. use the Eraser tool to delete where required. 


G Make the image CMYK. Now allow yourself 
some time as shiny foil images are difficult to 
4 | Select the layer containing the pack shot with Using Layer>Layer Style>Create Layer will split _ get right! First, alter the image using Image> 


no background. Go to Layer>Layer Style>Drop the layers so that the shadow appears on a Adjust>Auto Levels, then Image>Adjust>Auto 
Shadow and alter the settings to ensure youhavea _ separate layer. From here you can delete any parts Contrast. Now adjust the contrast in Curves 
drop shadow with a smooth edge along the pack. of the shadow which are not required. (Image>Adjust>Curves) to get the effect required. 


‘|S i 


We want our premium range of coffee , 
packaging to be in gold foil, rather than silver. g 


We chose to brand a series of three packs, with 


We can tidy up the image now. Any To create the illusion of gold, change the colour two intended to be examples of the generic 

imperfections in the foil creases, folds and (Image>Adjust>Colour Balance). You can alsomake —_pack, along with one premium pack. All of the pack 
scratches should be retouched and blended using further alterations to the highlights here, and you'll shots were duplicated with the drop shadows fixed. 
the Clone and Brush tools. be able to Colourize the image to get a flat tone. You can resize the canvas if necessary here. 
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Part 3: Applying the logo to packaging continued... 


Save the Photoshop packaging work as a psd 

file and as an eps file. The next step is to open 
a new file in Illustrator that's 65x85mm and import 
your packaging images. Now you can place your 
logo on the pack, as in the diagram above, along 
with any additional product information that may 
be required. 


13 | Open the Photoshop file called packaging.psd 
and paste the ///ustrator labels into the file. 
Rename the layer and your other layers to avoid 
confusion. Resize your images and fit them to the 
background packaging. 


16 | Your label design has to get information across 
to the consumer quickly and simply. The 
strong left justification helps to give the label clarity. 
Be sure to include any regulatory information such 
as weight, contents and so on. 


it | Use the Ruler and Grid guides to accurately 
place the text in alignment with the logo. Use 
the Colour swatch to help in the branding of the 
packaging for the premium range product. 


14 | Save the Photoshop file as a psd. Flatten the 
layers and resave the artwork as an eps. Save 
the document at a 400dpi resolution and a size 
which can be effectively used on anything up to an 
A3-sized poster. 


Save the file as 2trees/Labels.Costa.eps. Make 
a separate file for each individual label and 
leave a 2mm border to allow for printing errors 
(consult your printers for their specifications). Make 
all colours CMYK and convert any spot colours to 
process by double clicking the colour indicated in 
the Swatch palette at the bottom of the Tools 
palette. Change the Colour Type to Process. 


When you've completed all of your labels, save 
them as an ///ustrator file and as an eps. Now 

select all (Command-A) and create an outline. Select 

your labels and copy the images (Command-C). 


By clicking and holding the Square Marquee 

tool on the Tools palette, a box will appear 
showing the option to crop. Select the tool and 
place a box over each individual packshot. Double 
click to minimise the shot to your selected 
boundaries and resave as 2trees/gold#1.eps. 


costa fica 


18 | The final step is to collect the artwork for the 
file 2trees/Labels.Costa.eps. Save the 
document folder to CD and print out a copy to act 
as a proof for the printers. Once again, this will be 
used by the printers to highlight any disparities. 
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EXCLUSIVE FREEHAND IVIX DEIMIO Try Macromedia’s top 


Web, print and layout tool with our fantastic 7-page tutorial 
INNEW APPLE KIT REVIEWED Get the full lowdown on the 
all-new PowerBook, Cinema Display, iMac and iLife 
BROADBAND FLASH Design a stunning video and audio 
sequence for a high-speed Website in Flash MX 


OVER £1800-WORTH OF RESOURCES Full programs, stock 


footage, images, fonts and video tutorials for Photoshop and Flash 
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Date: Fri, 14 Mar 2003 10:55:45 +0000 
Subject: Re: invigorate your addled mind 

From: “Lord Kitchener? <I. ktichener@hq.gou.uk> 
To: “You” <coffeelouers@futurenet.co.uk> 


Hello ‘You 
| send you this message in order to have your aduice. 
See you soon, thanks. 
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No Coffee 
All tea and no coffee makes Jack a dull 
. All tea and no coffee makes Jack a 
dull boy. All tea and no coffee makes 
Jack a dull boy. All tea and no coffee 
makes Jack a dull boy. All tea and no 
sige thguderap saat poabyrate 
no coffee makes Jack a dull boy. All tea 
and no coffee makes Jack a dull boy. 


All tea and no coffee makes Jack a dull 

All tea and no coffee makes Jack a 
dull boy. All tea and no coffee makes 
Jack a dull boy. All tea and no coffee 
makes Jack a dull boy. All tea and no 
coffee makes Jack a dull boy. All tea and 
no coffee makes Jack a dull boy. 


“All tea and no coffee makes Jack a dull 
Lp pledge pepe page 2 ony ema 
boy. Alll tea and no coffee makes 

Jack a dull boy.” 


All tea and no coffee makes Jack a dull 
Le Panchyrrll ed peoge Ny aca aoab 
dull boy. All tea and no coffee makes 
Jack a dull boy. All tea and no coffee 
makes Jack a dull boy. All tea and no 
coffee makes Jack a nt fet 
no coffee makes Jack a dull boy. All tea 
and no coffee makes Jack @ dull boy. All 
tea and no coffee makes Jack a dull boy. 


All tea and no coffee makes Jack a dull 

. All tea and no coffee makes Jack a 
dull boy. All tea and no coffee makes 
Jack a dull boy. All tea and no coffee 
makes Jack a dull boy. All tea and no 
coffee makes Jack a dull boy. All tea and 
no coffee makes Jack a dull boy. 
Give me juice! 
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No Coffee 
All tea and no coffee makes Jack a dull 
/. All tea and no coffee makes Jack a 


/ II lea. dull boy. All tea and no coffee makes 
Jack a dull boy. All tea and no coffee 
makes Jack a dull boy. All tea and no 

a Coffee makes Jack a dull boy. All tea and 


no coffee makes Jack a dul All tea 
All tea and no coffee makes Jack a dull and no coffee makes Jack a boy. 
All tea and no coffee makes Jack a 
dull boy. All tea and no coffee makes All tea and no coffee makes Jack a dull 
Jack a dull boy. All tea and no coffee ;. All tea and no coffee makes Jack a 
makes Jack a dull boy. All tea and no dull boy. All tea and no coffee makes 
coffee makes Jack a dull boy. Alltea and — Jack a dull boy. All tea and no coffee 
no coffee makes Jack a dull boy. 


All tea and no coffee makes Jack a dull no coffee makes Jack a dull boy. 
All tea and no coffee makes Jack a 
All tea and no coffee makes 
Jack a dull boy. All tea and no coffee 
makes Jack a dull boy. All tea and no dull boy. All tea and no coffee makes 
coffee makes Jack a dull boy. Alltea and = Jack a dull boy.” 
no coffee makes Jack a dull boy. All tea 
and no coffee makes Jack a dull boy. All All tea and no coffee makes Jack a dull 
tea and no coffee makes Jack a dull boy. 


All Tea 
All tea and no coffee makes Jack a dull makes Jack a dull 

|. All tea and no coffee makes Jack a coffee makes Jack a Pe fester 
dull boy. All tea and no coffee makes no coffee makes Jack a dull boy. All tea 
Jack a dull boy. All tea and no coffee and no coffee makes Jack a dull boy. All 
makes Jack a dull boy. All tea and no tea and no coffee makes Jack a dull boy. 


Alltea and 
All tea and no coffee makes Jack a dull 


“All tea and no coffee makes Jack a dull 
All tea and no coffee makes Jack a 


;. All tea and no coffee makes Jack a makes Jack a dull boy. All tea and no 


dull boy. Altea and no coflee makes —_ooflee makes Jack a dull boy. Altea and 

Jack a dull boy. All tea and no coffee no coflee makes Jack a dull boy. 

makes Jack a dull boy. Give me juice! two trees 
coffee house 


‘SECTION FIVE, 
Package design, and 


e-mail newsletters 


As well as creating a traditional advert, we'll 
design and send a branded email newsletter... 


online by producing an attention-grabbing 
targeted mailshot. 

First of all though, there's a guide to 
superimposing our logo onto a more 
complex object, in this case creating a 
branded cup carrier. > 


o complement our poster and flyer | 
campaigns, in this section we'll 
produce a full colour advert for use 

in magazines and a black and white advert 
for newspapers. We'll also take advantage of 
the potentially huge market that’s available 


YOU 


need a coffee” 
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Part 1: Complex package design 


Use QuarkXPress, Photoshop and /I/ustrator to apply our brand to a cup carrier... 


Positioning logos 


Remember that parts of the 
artwork will need to be placed in 
relation to how the box will 
appear when made up — some 
logos will be upside down on the 
flat version of the box. 


Anchor points 


Try to add as few anchor points to 
a path as possible. Perfect 
curves can be created by 
clicking and dragging as you 
place a point. You canthen 
create an adjustable curve 
between the two points. Press 
Caps Lock to get a crosshair icon 
as this will help you to place your 


anchor points more accurately. 


Because the image is a tif, we can change the 


@ First we have to scan in our cutter guide and 2 | picture colour to magenta. This makes it easier 

to follow the cutter line with the Bezier Picture Box 
tool. Use a different frame colour so you can see 
which areas you have already traced. 


save it as a tif. Using QuarkXPress, get the 
picture (Command-E). Make the image fill the page 
so we can make our guide as large as possible. 


Once you have worked out how the cutter 

guide works and which sides will fold over 
themselves to make the final cup carrier, place the 
Two Trees logos onto the sides of the carrier. 


Repeat the process with what the final box will 
look like when it has been folded. Save the 
page as an eps file (Command-Alt-Shift-S). 


Now we'll add some colour. Use the Magic 8 | The next step is to brand the box itself. Cut 
Wand tool to select the sections of the carrier and paste the Two Trees logo from ///ustrator 
that you wish to colour, then fill them with the Paint and then scale and skew the logo until the 
Bucket tool. perspective is correct. 


3 | Once completely traced, delete the image and 
you can now fill the picture boxes with our Two 
Trees corporate colours. The magenta cutter guides 
can either be left on as guidelines for the production 
process or shaded if you want to make a mini mock- 
up of the item. 


6 | Drop the eps file into Photoshop and use the 
Eraser tool to tidy up any unnecessary lines. 


3s | Repeat this process with the secondary logo on 
the other side of the carrier. Finally, we need to 
apply a drop shadow to the box, as illustrated in 
previous steps. 


Part 2: Creating paper adverts 


Designing a colour advert for use in printed publications... 


Newspaper adverts 


When sending an advert to a 
newspaper, try to keep your 
CMYK breakdown values to a 
minimum — the values should 
not total more than 250 per cent. 
Also, note that newspaper print is 
not as accurate as lithographic 
printing and plate movement 
often occurs, causing colours to 


overlay inaccurately. 


—_—————] Maran Guides 
Size: Top: o mm 


Width: 270 mm Bottom: |0 mm 


Right: Oo mm 


Height: 360 mm 


Orientation: ia fre) ia a GES 


Column Guides —_——_— 

Automatic Text Box 
coumns: fr ]| & 
Gutter Width: [1.5 mm 


We'll create the colour ad in QuarkXPress 
using a CMYK colour palette. Create a new 
document with the settings shown above 


4 | Include any offers or incentives in your ad. We 
used a cut out token to help promote interest 
and get people focused on the brand. Campaigns 
such as this work well over a period of time so avoid 
putting an offer in an advert for a single week only. 


Image Size:51.3M 
width: 


Now you need to set the artwork 

specifications. There are several options 
available to you. Play around with them, but always 
ensure that the resolution is set at 300dpi or above 
and that the file type is CMYK. 


Ensure that no artwork exceeds the document 

bounds. You won't need to have bleed on the 
document as paper adverts tend to be ‘trapped’ 
within a specific boundary. 


Save Page as EPS 
& PV0108+-Creative ArtsT_ = 


2 trees folding box 


Go Saving pages as eps format files in 
QuarkXPress exports the file as a picture 
document. Most font and picture resolution 
information will be maintained in the eps. 


8 | We find the paper adverts always print a little 
darker than expected. To avoid this, simply 
change the levels of the picture. Click on 
Image>Adjust>Levels and use the midtone slide bar 
to adjust and lighten the average colour. 


= Document Preferences for Advert/fullpage/News = 


[General (Parearagh | Character | Tool | Traspha 
| Hortzontet Measure: [haliimetres = 
| vertical Measure: [Milimetres +] 
Auto Page insertion: [End of story») 


| Framing: & Greek Below: 
| Guides: 


Points/inch: 


Cceros/em: 


Snap Distance: 


DD Greek Pictures 
Item Coordinates: 
Accurate Blends 
Auto Picture import: 


Master Page items: 


Gute constrain 


ey Now you need to place your information on 
the page. Once again, you can check 
typesetting accurately by using the Greeking 
options. Select Edit>Preferences>Document and 
reduce the Greek Text value to 2pt 


Pv0100+-Creative ArtsIwotre.. ) © COSVENNED 
Thumbaait 2treesfoldingbox == 
2trees advert Destion) 
(Chae 


Correspondence 
C} image fites 


Format: Generic EPS 
{Show Thumbnait () Show All Files 


Se 


When opening your eps file in Photoshop, 
ensure that the document is the correct size 
and is output as a CMYK file. 


9 | Now you need to ensure that the file is saved 
as a binary encoded eps file. The file size will 
be larger but it will avoid further complications 
when the printers output it 
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Part 2: Creating paper adverts continued... 


Designing a black and white advert for use in printed publications... 


Name: 


ayers 


coir (Fate ————} (] (anea] 


template —jtoce 
1 Stow Print 


review  Gltim imageste: [50] % 


10 | Once your advert is saved as an eps in 
QuarkXPress, import it into a newly created 
Illustrator document, at a size of 270x360mm 


Ce) Gey 


fey Once the black and white version has been 
templated, make sure that the original Colour 
Template layer is removed from the Layers palette 


} 
} 


, 


16 | Rasterising the advert gives the graphic a map 
or file identity and it will convert the contents 
of the advert into a single bitmap image. Also, make 
sure that the Anti-alias checkbox is highlighted. 


Lt i 
. Oj, 
Z coe 
a 2, < 
Si a oe 
7 
. r 
Be 9 [Ie] 
A1%. os 
[es (Gems) 


The next step is to overlay our mono graphics. 

Set your Layers palette (F7) and begin to 
rename layers for the artwork which you will be 
using in this advert (such as Logo layers and the 
Token layer). Double clicking the layer will help as it 
gives you the option of creating a Template layer, 
which will assist with positioning 


Make sure that any tints used are in increments 
of at least 25 per cent, otherwise the advert is 
in danger of looking muddy and flat 


er ras Teel) is lee 


Any fonts, vector graphics and images will 

have a soft edge applied to them when Anti- 
alias is selected. Additionally, as a bitmap image, the 
colour model for the file automatically becomes 
black and white. 


Once all the layers and new artwork have been 

created, you can use the Eye icon within the 
Layers palette to hide and show various parts of the 
advert. Other layers which you've finished working 
on can also be locked. 


Remove any unnecessary colours from the 
palette as they will show up in the file output 
and may prevent correct file output 


G The file can be saved as an ///ustrator eps and 
will be ready for print because all the necessary 
information is held within the rasterised image. No 
fonts or pictures are required in addition to the 
Collect for Output file. Check the file by exporting it 
as a Photoshop psd file. Use File>Export and select 
the file type PSD from the drop down menu. 


Part 3: Designing a digital mail shot 


Creating a branded email newsletter using HTML... 


Keep it brief! 


Keep Flash animations short and 
simple. If they're too long or take 
too long to load, the user will get 
bored and won't watch them 


We're going to create our email using HTML 
since this will enable us to display our 
information using both text and graphics. 


4 | A great method to use when applying large 
spaces of colour to a Web or email file is to 
create a background which tiles because this will 
dramatically reduce the download time of the 
document. Using our corporate swatches, we 


created a rectangle with dimensions of 1x800 pixels. 


Again, Save for Web in ///ustrator. All of the 
graphics will need to be uploaded online from a 
folder that the email will reference: for example, 
www.2treescoffee.co.uk/email/. 


CUitter2 Trees Coftee</titie> 
Anata nttp-equive"Content-Type" content="text vial; chorset=\sc-9e9e-1* /> 
AU ith Mret="Nttpt//ume.disceul timedia com, ter2.ces* rei="stylesheet™ type" t 
“ 
ff <body texcte"*FFFFFF" |ink="@FFFFFF™ vi inka" @FFFFFF* al irk=“*FFPFFF™ (ef teorgin="@" 
I] abv de Lago" ><ing arce*http! /Amm .dtncmul timed com/eme/imopes /2/iege.gif alt=’ 
HI <div iam-content> 
{hi no rummy nibh euiseod tincidunt ut loorset dolore aogne al iquae erot volutpat, 
WUE vst ania ad sinia vanieny outs rastrud errci tation ullewuerpar suetplt 


color in hendrarit in wulputote velit esse solestie consequat, vel illus dolore 
Si fomlat mille facilisis at vere eres ot scnmem et ete eater /> 
oe 
igniaeie qui blandit prossunt luptatum zzr}1 delenit augue duis dolore te 
feugait nulls facilisisin hendrer st in vulputate velit esse aolestie consequat, 
vet illum dotore eu feuglot nulla facilisis at vero eros et accumsan et lusto 
Odio Gignissim qui Diandit praesent luptotus z2ri1 delenit eugue duis dolore 
te feugait mutta facilisi .</e> 

<siv> 


Hf ittshire, cr /> 
Bs 20 ar 
tt @rgz3 41 Moe f> 


Aidiv ide" thtLe"><ing arce"ht tpt /Anwe dissent timedia.con fees /images/2/titie.gi (” ot 
Adiv ide*biscui te"><ing srox"httpt /fuem.¢i nomut tisediacom/ess/imoges /2 (bi ment tei 


We've added our address and contact details 

to the email, including the Web and email 
address. We're going to add hyperlinks to each of 
these so the email recipient can email us, or view 
our Website by clicking on the link. 


We'll start by designing how we want our email 
to look. In this case we're using ///ustrator with 
our corporate colour swatches and font families. 


J<titie>2 Trees Coffees/titie> 

cnate http-equivesContent-Type* centente*text/ntel chersete/so-@890-1" /> 

i</nead> 

Hedy taxte°SFFRFFE* \ink=°SFFFFFF™ vi ink=**FFFFEF* al inks*@PFFFFF™ (eftnargine"0*| 

div 1oH"1ogo"><ing sree"nttp: //ame.di seavi tisedia.con/ess/imoges/2/iago «91 (* 
itz Trees Coffea” widthe120" neignt="100" /)</4iv> 


Create a blank HTML page and begin to enter 

your content. Don't worry about positioning 
for now because in the next step we'll create a CSS 
style sheet to determine the layout. This gives 
greater control over the layout and makes it easier 
to update. To enable the style sheet to reference the 
graphics and text, they need to be put within a 
<DIV> tag with a unique ID code. Repeat this step 
for all the graphics. 


8 | Now we need to create and open a blank style 
sheet in Dreamweaver because we're going to 
edit the page using code only. 


Using the File>Save for Web options in 

Illustrator means you will be able to alter the 
quality of your graphic. Play with the options 
available and remember to consider download times 
for the image. 


wei te. Joy” at’ 
ie terrertsaehDélag orcr-ncton/eoscbtonoet tomate scoa/esu/iaages /2/image jog" atte* 
eos) 
Untai> 


6 | We added the graphics of the email within 
<DIV> tags. Using a unique reference code 
again, we do the same with the copy. Use <h> tags 
for headings and <p> tags for paragraphed text. 
Save the page as email.htm. 


7* CSS Document */ 


#content{ 

padding-top :130px; 
padding-bottom :30px; 
padding-left :230px; 
padding-right :20%; 

} 


dene bat 


ag The first othe bs is to set the aes and the 
margin to 0. This ensures that there are no 
gaps around the edge of the page. Import the 
background graphic and, using the repeat 
command, we tell it to repeat from left to right. The 
dimensions don't need to be constrained, which 
means that if the mailshot is enlarged on screen, the 
green strip will extend with it. > 
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Part 3: E-mail newsletter 


Styling, testing and sending our email newsletter... 


File formats 


When creating an animated gif 


/* CSS Document */ 


body{ 

padding :0; 

margin :0; 

align stop; 

background-image: url(images/bg.gif) 


for other people's sites, try to 
avoid using bitmap images as 
they will severely eat into your 
file size allowance. 


#content ht { 

font-family: "Trebuchet MS", Georgia, "Times New Roman", Times, serif; 
font-size: 120%; 

font-weight: normal; 

color: #FFFFFF; 

background-color : transparent; 

} 


scontent he { 


Our content will need to be adic in the 
mail. This is done using Absolute Positioning. 
We position the graphics by determining the 
amount of pixels from the top and left of page they 
will need to be. In this instance the copy is 
positioned 190 pixels from the top and 50 pixels 
from the left. The box width is 350 pixels. 


<titler2 Trees Coffee</title> 

<neta Nttp-equiv="Content-Type" content="text/html; charset=iso 
by ess hrefe"stylesheet.css" rele"stylesheet™ type="text/css"> 
< > 


<body text="*FFFFFF" Link="*FFFFFF" vlink="*FFFFFF" al ink="*FFFA 


Wiv id=" logo"><ing src="images/logo.gif” alt=*2 Trees Coffee" 
<div id="content"> 
<hi2ne nummy nibh euismod tincidunt ut lacreet dolore magna a! 
<pUt wis! enim ad minim veniam, quis nostrud exerci tation u! 
lobortis nist ut aliquip ex ea commodo consequat. Duis aut 
dolor in hendrerit in vulputate velit esse molestie 


eu feugiat nulla facilisis at vero eros et accumsan et iustd 


<br /> 

dignissim qui blandit praesent luptatum zzril delenit augue 
feugait nulla facilisi.in hendrerit in vulputate velit esse 
vel illum dolore eu feugiat nulla facilisis at vero eros et 


odio dignissim qui blandit praesent luptatum zzril delenit q 


te feugait nulla facilisi.</p> 
</div> 
<div_id="address”> 
3 The style sheet needs to be linked to the page 
to enable it to format the contents within. This 
can be done in Dreamweaver by selecting the 
Attach Style Sheet button on the CSS panel and 
browsing to the style sheet. Alternatively, you can 
enter the code by hand. Now save the page. 


Sie nee Tro tie 
Om DAG Paw seam @ne @ BS w- 


‘dovess 4) htp:ifewvnn, 2ireescotee co.uk fame shot. htm 


Devizes 


16 | View the page to make sure everything is 
working and looks correct. You should also be 
able to get a clear indication about the download 
times of the graphics. 


#content{ 

padding-top :130px; 
padding-bottom :30px; 
padding-left :230px; 
Padding-right :20%; 


position : absolute; 
top : 30px; 
left : 30px; 


We need to specify how our copy will show up 

on the page and we do this here by 
determining the font type which will be used, its size 
and the colour. 


While viewing the page in Dreamweaver, 

select File>Preview in your browser or open 
the page from within your browser so you can see 
how the file looks. 


fe GR yer pest tyme lock iets 
Ged BS LEH BF Howton. 


#address p{ 

font-family: "Trebuchet MS", Georgia, "Times Ne 
font-size: BO%; 

font-weight: normal; 

color: #FFFFFF; 

background-color : transparent; 

line-height : 140%; 


i 


} 


#title{ 
position ; absolute; 


The graphics now need to be positioned. We 

do this using the same process as with the text 
in the previous step. Once all the graphics have 
been positioned, save the style sheet. 


G We now need to upload our files to the Web. 
Put them in their own folder so they stay 
separate from any other files. 


fle Edt Yew uert Format Tools Actions Help 
ated WS § SB 6 Bove. 7 


G@ To make an email from the page, select 
File>Send>Page by Email, or select Send from 
the envelope on the Menu bar. 


Devizes 


G Finally, we can enter our contact list. Put your 
email address in the To field and all of the 
contacts in the Bcc field. This means that the 
recipients won't be able to view the email addresses 
of other contacts. FEE 
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IN MOVIES: Hart's War, 
Panic Room, Star Wars 
Episode Il: Attack of the 
Clones, Jimmy Neutron, 
Boy Genius, A.I., Final 
Fantasy, The Time 
Machine, How The Grinc 
Stole Christmas, The 6" 
Day, Jurassic Park Ill, 
Charlie's Angels, X-Men 
The Movie, Pitch Black, 
Titanic, 5" Element, 
Driven, Scary Movie 1 & 
2, Tomb Raider, Star Tre 
James Bond: The World 
is Not Enough, MIB... 


IN MUSIC VIDEO: 
Gorillaz 19/2000, 
Starlight / Superman 
Lovers, Robbie William/ 
Lets Love be Your Energ 


ON TV: Ally McBeal, 
The X-Files, M&M's 
commercials, American 
Express Blue, Gillette 
2002 FIFA World Cup 
Logo, Dune, Star Trek... 


IN VIDEO GAMES: Anni 
1503, Blood Omen 2, 
Unreal Championship, 
Serious SAM, Moto Rac 
3, Baldur's Gate 2, 
Giants, Resident Evil: 
Code Veronica, 
Everquest... 


THE CUSTOMERS: 
AirBus Industries, 
Codemasters, Delphine 
Software, Digital 
Animations, Digital 
Domain, Duran Duboi, 
Foundation Imaging, 
Industrial Light & Magi 
Movida, Passion Pictur 
View... 
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heret+cantitget+a+decent+coffeeSo=O08n=21& 


lwo trees 


coffee house 


WELCOME TO 

TWO TREES 
COFFEE HOUSE. 
CLICK THE SPIMHIMG 
LOGO TO EWTER. 

IF ‘OU CAMW?T SEE 
THE SPIMHIHG LOGO 


Illustration: Output [w] www.studio-output.com 


section_06 


Marketing your 
Orand online 


The Internet offers us the chance to reach a 
worldwide audience. Find out how... 


hl he Web has huge potential for 

ij T raising the profile of our brand. Free 
i if of the constraints of print, we can 
use animation, scrolling, sounds and other 
techniques to grab the attention of millions 
of potential customers. Our own Two Trees 


Website can be used to advertise upcom ing 
events and special offers, and we can 
encourage visitors by developing a banner 
ad campaign. Screensavers and wallpaper 
are also great viral marketing tools where 
you can let your creativity run wild! 
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Part 1: Animating your logo in Flash 


Grab the attention of Internet users with a moving version of our logo... 


Keep it brief! 


Make sure your Flash animations 
are short and simple. If they are 
too long or take to long to load, 
the user will get bored. 


Using the File>Export option in /I/ustrator, you 
are able to save your logo in a format that's Make sure that the logo is saved as a Flash Next, choose the settings that will result in the 
bw best quality for your logo. 


compatible with Flash. format file (.swf). 


6 | Group the elements of the imported logo 


4 | Open a new document in Flash and then use 5 Now we'll import our logo. Using File>Import, (Command-G) and use the Align palette to 
Modify>Movie to set your stage size and find your exported logo (.swf), click Add and centre the Mark in the middle of the stage. Now 
frame rate of your animation. then select Import. select Ungroup (Command-Shift-G). 


You need to create graphics for each element 
of the logo. First, select all of the letters from 
the “coffee house” text, then click Insert>Convert 


9 Select the first frame of the new layer, then 


to Symbol (F8). Name the symbol, choose Graphic Now we need to cut the first symbol (the choose Edit>Paste in Place (Command-Shift- 
and click OK. Repeat with the “two trees” text and coffee house text) and create a new layer V). You need to repeat this step for each of your 
each of the elements of the tree. using Insert>Layer. newly created symbols. 


ssi sane nieeAG 


s 


To prevent confusion, we need to name all our 
layers. To do this, double click on the layer For the initial gold ‘2' symbol to appear, you py The next step is to select Modify>Layer to 
name and rename each one to match that of the will need to create a Mask layer. To start off, 12 open the Layer Properties window. Set its type 
symbol or graphic. use Insert>Layer and name it Mask. as Mask and click OK. 


LR DR DE PIS SEE GIO I I IE LR NS. OH, Td 


two trees 


coffee house 


POET AA fawmtenenene 


Now you need to draw a box on your new Next, click on Insert>Convert to Symbol (F8) in Finally, select the Gold 2 layer and then choose 
Mask layer that covers the gold number 2. order to turn this box into a graphic symbol. Modify>Layer to open the Layer Properties 
Using the Rectangle tool from the Tools palette. Rename it Mask. window. Set its type as Masked and click OK. 


Select Frame 1 of the Gold 2 layer and cut the 
symbol. Create a blank keyframe with 


3 | | : ae Insert>Blank Keyframe (F7) on frame 1. On frame : ma 

- - 10, create a keyframe using Insert>Keyframe (F8) 

16 | Now we need to create a keyframe. Select and then, with the new frame selected, choose On frame 10 of the Mask layer, select the 
Frame 10 on the Mask layer and select Edit>Paste in Place (Command-Shift-V) to paste the symbol and move to the left until the gold 

Insert>Keyframe (F8). Repeat this on frame 20. symbol in the correct position. numeral 2 is completely visible. > 
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Part 1: Animating your logo in Flash continued... 


f= i 
Biaia! Plein) 


b) IT [izowe [7 a :|_Aate fo) BiGtimel Slee 


‘Stage :| 
bel oo] ad) tt) 
We need to create a tween now. A tween is beers 
essentially a morph between graphics. Start by Select frame 75 of the Gold 2 layer and add a 
selecting the frames between the two keyframes on 20) In the Frames palette, select Motion from the frame with Insert>Frame (F5). Do the same 
the Mask layer. Tweening drop down menu. with the Mask layer. 


one i 
BRA! Melerjed) | x 
‘va we 
Belt) ide 


two trees 


(23 | Select the Two Trees text graphic at frame 10 


on its layer and move down so it is halfway 24) Repeat step 17 with the green 1 graphic, 
between its original position and the base of the setting the first keyframe on frame 25 and the 
page. Add a motion tween as you did in steps 19 second on frame 35. Add a frame on frame 75, as in 
and 20, then add a frame on frame 75. step 21. 


two trees 


‘Eleieal we)s°\ a) |, yc || two trees 
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Now we'll add some effects. On frame 25, — Sa — 


select the green 1 graphic. Choose =| Repeat steps 24 to 26 with each other layer or 
Windows>Panels>Effects and, from the drop down : graphic, staggering the starting points so that 


menu, select Alpha, making sure the percentage is 26) one animation starts when the previous animation is 
set to O per cent. 20, then add another frame at frame 75. half way through. 


SVEN 
Sess 


5] expand Ait Foters 
Collapse Ait Folders 


We now need to duplicate the symbol. In the = 
Library palette, select the green 1 symbol. 

From the Options drop down menu, choose 

Duplicate. Now Save As a graphic and call the 

image ‘Gold 1’. 


Open the newly created library item and, using 
the Paint Bucket tool, make it the same colour Now click on the Scene 1 link to return to the 
f : 30 kee 
as the “coffee house” text. main stage. 


ais j 


. Using the X and Y positions noted in step 31 
Add a keyframe using Insert>Keyframe (F8) on 


- from the Info window, position the gold 1 
Ey Using the Info window, make a note of the the new layer at the same frame number that 


exact position of the green 1 (the X and Y co- 


graphic in exactly the same place. Insert another 
the coffee house text begins. Drag the new gold 1 keyframe at the same frame number as the “coffee 
ordinates). Add a new layer for the gold 1. graphic from the library to the main page. house” text . 


0, Ce ASM LARIN 


On the first keyframe, use the Effects window 
to set the Alpha to O per cent. Add a tween The next step is to export our files. Use 
between the keyframes as we have done with the 


In the Flash tab, choose your preferred settings 
and then click on Publish. Your .swf is now 


ready touse. > 
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File>Publish Settings and select Flash as the 


previous layers. chosen format. 
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Part 2: Creating an animated screensaver 


A creative and attractive screensaver makes a great viral marketing tool... 


Add a further keyframe (Insert>Keyframe) on 
frame 85 and then position the graphic off the 


pees At frame 75, add a keyframe (Insert>Keyframe) stage on the previous keyframe (frame 75). Select 
First we need to open the finished Flash file and type “time for a coffee break". With the the frames between the two keyframes and add a 
from the ‘Animating the Logo’ tutorial, then new text selected, press F8 and make sure you save motion tween (Frame Window>Select Motion from 
add a new layer (Insert>Layer). the file as a graphic. the Tweening drop down menu). 


io tos io 19 rao 
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We need to set the movie length now. Add a Now we can create the screensaver. Open 
keyframe on frame 140 (F6) and do the same Save your movie and publish it as a swf using ScreenTime for Flash. \n the Settings window, 
for each of the other layers. Shift-F12. press the Select button next to Movie. 
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Finally, name your screensaver and click Save. 
Find the .swf file which we saved earlier — we'll Click on the Installer tab and select the Congratulations — your animated screensaver 
use this as the animation. operating system you require. is now complete! 


Part 3: Animated GIFs with Fireworks 


Create an animated advertising banner to increase traffic to our Website... 


Optimizing files 

If you have a target file size and 
are having difficulty achieving it, 
click on the Optimize to Size 
button in the Export Preview 
window. You can then set the 
required size automatically. 


1 | We have pre-created a coffee cup graphic and 
a series of swirls which are now ready to be 3 Now select File>Import to insert the coffee cup 

used with Fireworks to create our new online Go to File>New to open your Fireworks 3 | graphic. Set the size you want and click OK. 

advertising banner. document and input the size of your banner. Position the image towards the left of the stage. 


a |S - viii = — ” 
4 | Select each of the elements of the coffee cup 5 Select the Text tool from the left hand toolbar 

and set the colour to match the logo using the and add the strapline, using the same font as Now open the Frames palette by clicking on 
Colour palette in the left hand toolbar. the logo. Position it on the right of the stage. Window>Frames (Shift-F2). 


The next step is to add some frames. Using the 


Frames palette drop down menu, select 8 | With the first frame selected, import the first 
Duplicate Frames and set the number to add five swirl (using File>Import) and position it on top 9 | Repeat the last step with swirls two to six on 
more frames. of the coffee cup. frames two to six respectively. > 


Tutorial Marketing our brand online 65 


66 Tutorial Marketing our brand online 


Part 3: Animated GIFs with Fireworks 


Adding scrolling text to our banner advert... 


Image formats 


When creating an animated gif 
for other people's Websites, try to 
avoid using bitmap images as 
they will seriously eat into your 
file size allowance. 


oe Pe 


cee ree 


Now we'll animate the text. On frame 7, move 

the “time for a coffee break" text so that half 

of it is off the stage. Do the same on frame 8 with 

10 Using the process in step 7, add further five the text almost completely off the stage. On frame 
copies of frame six after the current frame. 9, delete the text. 


12 On frame 10, double click the text and amend 
it so that it says “two trees coffee house” 
instead. Move it to the right so it is in the same 
position as the text on frame 7. 


RB SEE SPE TS 


In the Frames palette, on frame 11, double 
click on the number shown in the right hand 


On frame 11, as in the last step, change the column. In the pop-up window, amend the length Now that the animation is complete, we can 
text to read “two trees coffee house”. Leave it _ of time to read 200/100 sec. This sets the length of export the file. Select File>Export>Preview to 
positioned so that it is fully visible. time paused on the frame when the gif is viewed. set your Output settings. 


time for a coffe: 


‘wed, Fob 26, 2008, 6-02 Of 
ied, her 5, 2008, OTP 
‘Tetey, 1:42 PH 

San, dan 06, 2003, 14 37 FE4 
Totes, 12a? Pm 


Set the format to Animated GIF and set the 
Palette setting to what gives you the best 


18 | Your animated GIF is now complete. To view it, 
open your Internet browser, go to File>Open 
combination of image quality and file size. Once you have decided on your image quality —_ File and select the gif. Now watch your animation 


Remember, the smaller the file size the better. and size, simply name your file and save it. and enjoy! 
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HANDBOOK 


Create compelling multimedia 
content with Macromedia’s 
award-winning development tool 
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"two trees” coffee shop| 


Search: © the web © pages from the UK 


Advertise with Us - Search Solutions - Sevices & Tools - Jobs. Press. & Help - Google com 


Make Google Your Homepage! 


£2002 Goagle - Searching 3,083,224.042 wae sages 


Understanding how to get a high ranking in the 
search engines is a crucial part of marketing your 
brand online. Google is by far the most popular 
and effective engine, but check out other sites 
like [w] searchenginewatch.com for general 
related advice. 


Sites such as Microsoft's BCentral provide 
packaged online marketing tools to promote your 
brand through various channels, including banner 
networks, email marketing and search engine 
submission, which can provide useful initial 
exposure to a new site. 


fuidinees 


(bCentral 


Target Your Marketing 


Tools to drive more customers to your business 


eruae 


\ jo Looking for new customers? Here's how to find 


\ 
q Search Engine Sul 


ibmissions 
Want to drive traffic to your Web site? You 
to help new customers find your business. 


E-mail Mar 
Need 


rketing 
to enhance customer loyalty? Attract new 
customers AND keep current customers happy. 


Yellow Pages Li 


istings 
Get a premium kstng and help new customers 
find your business. 


Banner Network Ads 


Take the quessivork out of banner advertising 
ads. 


with guaranteed 


Marketing Suite 

Need the perfect marketing packsge? Get e-mst 
marketing, search engne submissions, and FREE 
banner ads. 


RESOURCES 
+ Free seminar: Customer Ri 


Management 
Register today for a 50-me. onfine seminar and learn about 
nes CRM software. Fab; 27, 8 a.m. PST (11 a.m, EST), 


“Ke 


ceywords 
Guy keyword advertising and drive targeted traffic to your 
‘Web site. 


* Demographic tools 
Know your customers. With demographic tools, find out who 
buys your products or services, 


these prospects is as low as it might get. 
More 


FEATURED PRODUCT 


Sell your products on leading auction and 
shopping sites such as eBay and MSN@. 


+ Free marketing resources 
from bCentral, 

+ Free Web tools 
Monitor your Web atte traffic, check your site ranking, and 
more. 


+ NEW bCentral Legal Center 
Find an attorney, researc) legal issues, and much more. 


a designer can present to the 
boardroom. Most .com business 
CEOs should be aware of the 
importance of the points we suggest 
here but careful consideration of a 
company’s brand or the tone that is 
set by such visual components can 
make the difference between the 
Continue link or the Back button. 


Spreading the word 


The first and most important method 
of attracting visitors to your site 
involves the least creative input — 
search engine registration. Newer 
sites often rely on this to draw new 
visitors in by clever use of META 
information and title tags used 
within a site’s pages. 

Careful planning of your META 
content can improve your ranking on 
returned results but to lift you above 
the competition you'll need to think 
hard about what search phrases or 
keywords potential visitors willuse. 

Being recognised by search 
engines can be a long and arduous 
task since the average time fora site 
to become listed can be anything 
between four days to four months, 
so if your marketing budget allows, 
you may want to consider paying for 
the fast track privilege. 

Fortunately, the most popular and 
effective search engine, Google, 
still offers free submission and 
because many other engines 
(including Yahoo!) use this to 
populate their own databases, you'll 
soon notice your site being offered 
to potential visitors. Take a look at 
[w] SearchEngineWatch.com for 
more detailed submission tips. 


Pass it on 


Google use a Page Rank principle, 
where the number of links from one 
site to another gives an indication of 


Checklist 


Seven key steps to 
getting your brand 
recognised online... 


the popularity of a site. With this in 
mind, the old-fashioned Links page 
concept will not only help raise your 
site ranking as they are reciprocated 
by partners, but will also provide a 
bookmarkable and useful area for 
visitors to find related resources. 

Creating link exchanges in such a 
way throws up new issues to deal 
with. If your links are to be 
reciprocated, how will your 
reference be displayed? Will there 
be any visual labelling with this? If 
so, you may want to consider, as part 
of your branding, any rules such 
elements should follow. 

Depending on the dimensions 
and colour combinations, your 
branding may not be legible below 
150 pixels so you may want to 
develop reduced variants — for 
example, with minimal colours — 
that will remain identifiable. Also, 
consider how such branding should 
be integrated with its surroundings 
and either provide instructions or 
include any issues you may not have 
control over into the design, such as 
background colours or spacing rules 
from other elements positioned 
around your graphic. 


I'll scratch your back... 


Although the link exchange has its 
benefits, the general premise 
dictates that links to your site will 
only be created if you do the same 
back, which can create problems if 
you rate the value of your links. You 
may want as many gateways into 
yoursite from as many different 
sources as possible, but if this 
involves appearing to accredit 
unrelated sites of dubious quality 
then this will inevitably have a 
detrimental effect on your image. 

An alternative is to consider the 
affiliate scheme, encouraging sites 
to link to yours for some kind of 


Search engines 
For most Web users, the first port of call when looking for 
information on either a specific company ora general issue 


will be their favourite search engine. 


Link exchanges 
Finding a range of partner sites that complement your business 
can help to open doors to potential visitors that were 


otherwise unknown. 


incentive, usually financial. With 
such an incentive, it is in the 
interests of the remote site to make 
these links available and prominent 
enough to encourage successful 
click-through results. 

Although you may have more 
space to support your branding and 
message, similar issues to the basic 
link exchange must be addressed. 
You can determine the exact copy, 
design and layout, but try to create a 
number of alternatives to best match 
different site designs, making use of 
different dimensions, themes and 
base colour schemes, 

For an affiliate option to be 
effective you'll need to have a stable 
technical infrastructure underlying 
the feature to ensure accurate 
monitoring of click-through and 
success rates, which should be 
developed by yourtechnical 
colleagues. Check out established 
e-commerce sites like Amazon to 
learn from their developments. 


Banners 


You may already have some form of 
click-through monitoring in place 
through banner advertising. There is 
much debate concerning their 
effectiveness, with many believing 
that the only people making money 
from them are the hosts, but if you 
choose potential advertising sites 
carefully and create a clear design 
with a relevant message, the results 
can be beneficial. There are 
numerous options possible for 
online advertising, from the regular 
banner and the skyscraper ad 
running down the side of a page 
through to smaller buttons, half 
banners, micro bars and pop-ups. 
The Interactive Advertising 
Bureau ([w] iab.net) provides various 
guidelines and recommendations 
from traditional banners to more 


i 


Affiliate schemes 


Encourage other sites to promote you, building brand 


awareness through related Websites and finding different 


ways of attracting new customers. 


Banner network ads 


Regardless of whether you choose banners, skyscrapers, pop- 


ups or micro bars, you'll want to keep track of the value of your 


advertising budget. 


recent developments and 
possibilities available through rich 
media formats which allow rollover 
expansion, transitional ads and 
audio or video integration. 

Hand choosing where you want 
your ads to appear might provide 
better quality results but demands a 
lengthy and involving workload as 
you research potential sites. 
Dedicated online marketing sites 
such as Microsoft's BCentral 
([w] BCentral.com) offer services 
that rotate your banner throughout 
their network of subscribers. While 
there’s some ability to filter the 
hosting site so as to remain 
reasonably relevant, you won't 
actually have much control over 
where your ad will appear. 


Email or spam? 


A similar lack of control can be 
found through mass email 
marketing. Although some may 
consider this to be a ‘personalised’ 
message, more often than not such 
emails are generally deleted by the 
recipient before they've read past 
the subject line. 

Admittedly, you have a seemingly 
limitless freedom to convey your 
message, but be careful who you 
send such messages to. It can be all 
too easy for new sites to mass mail 
random or purchased email 
addresses, but this risks causing 
offence if your message is 
considered to be spam. This can 
damage your reputation as well as 
prompt Web literate users to filter 
any future emails from you directly 
into their Deleted Items folder. 

A better route might be to attract 
initial visitors through other 
methods and allow them to register 
their interest for email, making sure 
they are confident that their details 
are protected and offeringthem » 


Email marketing 
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Link to Amazon.co.uk and Start Earning Today 


Do you have a Wab site? If so, you can jump into the world of electronic commerce 

today by joining the Amazon.co.uk Associates Programme. Thousands of sites large and 

small are linking to Amazon.co.uk and are marketing millions of products from their Web 

sites. Some of the most respected sites on the Internet are already Amazon.co.uk 

Associates, including Tiny online, Yahoo, Jamie Oliver and many, many more. Why don't 
: 


you join them? 


How Does the Amazon.co.uk Associates Programme Work? 


The Amazon.co.uk Associates 
Programme is an easy and ~ F % 
exciting way for you to work with (@) so cA 
Amazon.co.uk to enhance your vy SA a 

er 


Web site and to promote (Pe anon 
products from your site. By simply Amyour = Caan sag 9m 


linking to Amazon.co.uk, you can < 

2am generous referral fees when visitors click from your site to Amazon.co.uk to 

purchase items. Amazon.co.uk handias all of the customer service, delivery and 

tracking of sales generated from your Web site, We provide you with a wide selection 

of linking options--we even build the links for you, All you have to do is decide how you 
want to link to Amazon.co.uk--for example, you can recommend your favourite book 

title or choose from more than 1.5 million items in our growing selection of shops: : 
Books. Music. DVD, Video, Software, PC & Video Games. Electronics. Tovs & Kids| and | 
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Amazon's associates programme encourages 
other site owners to advertise for them. 
Customers visit affiliated sites, click through to 
Amazon and if any sales are generated from the 
traffic passed on, the site receives a commission. 
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you can mirror the design 


and branding found on your site. The WebMonkey 
newsletter here replicates their homepage design 
by using HTML email with an intelligent 
awareness of the download implications such 
loaded files might create. 


With careful deliberation over your recipients and a touch of 


being flamed with unsubscribe requests. 


Creating communities 


Self-managing options such as bulletin board features within 


as encouraging return visits. 


tasteful design, you can attract attention to your site without 


your site will generate discussion over your products, as well 


Free downloads 
Giving your visitors free (but stylish!) desktop wallpaper or 
screensavers provides them with a constant reminder of your 


Website and its message. 
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Forums which are related to your site create 
micro-communities of users willing to discuss 
your products or services, However, careful 
moderation is necessary to keep track of any 
sensitive or defamatory information being posted. 


7D Despurately seeking typography special #39! 


nding » turorial 


9D Dragan .3ds file? 


If your screensaver or desktop wallpaper is 
impressive enough then users will be 
downloading and installing such marketing tools 
onto their computers to subliminally share with 
colleagues and even forward on to friends. 


two trees 


coffee house 


The Interactive Advertising Bureau 


([w] iab.net) site provides information, 
guidelines and recommendations on all 


types of banner advertising. 


easy access to an unsubscribe 
facility both on your site and 
directly from any further emails you 
may send. Applying this kind of 
common sense consideration will 
have huge subliminal connotations 
as your user base begins to trust 
your email communication. 


Making friends 


You can further build on this 
relationship by providing areas 
within your site that allow users to 
have the opportunity to discuss your 
products or services through online 
forums or bulletin boards. Take a 
look at the Computer Arts Forum 
([w] forum.computerarts.co.uk) to 
get some idea of the scale that such 
a feature can reach. 

The amount of work this puts 
down to the site owner is minimal 
when compared with the amount of 
traffic and discussion such a tool 
generates. Getting a forum 
operational can be remarkably 
simple and cost effective, with 
various open source applications 
waiting to be installed and 
configured — Computer Arts, for 
example, use phpBB 
({w] phpbb.com) on their site. 

Whether you opt for an off-the- 
shelf tool or develop one in-house, 
as the designer you'll need to 
ensure that the branding and image 
of such a tool remains consistent to 
your site's look and feel and 
includes comprehensive navigation 
features back into your main site. 


Something for nothing 


An often overlooked and yet 
potentially one of the most direct 
methods of getting your message 
across, as well as being the most 
satisfying creatively, is by providing 
free downloadable material from 


your Website. What better way to 
constantly remind your loyal visitors 
of your brand than by giving them 
free screensavers or desktop 
wallpaper to download and install 
on their computers? 

Computers are now global tools 
and the Internet has become a 
staple of the modern business 
world. Millions stare at their dull 
desktop images and starfield 
screensavers every day. Given the 
option to download a stylish 
alternative, you'll soon find these 
files becoming a noticeable statistic 
on your server's log files. 

Consider the situation where an 
office worker with your screensaver 
installed leaves the office for lunch. 
Five minutes later your screensaver 
kicks in and attracts the attention of 
numerous co-workers with similar 
backgrounds and interest who will, 
no doubt, be interested in finding 
out more... 

From a creative point of view, 
creating desktop wallpaper or 
screensavers allows you the 
freedom to do what you want within 
your determined guidelines. The 
more imaginative and impressive 
your work is, the more your chances 
of such features being downloaded, 
installed and, most importantly, sent 
to colleagues and friends as the 
ultimate in personal viral marketing. 


The way forward... 


We've only had the chance to glance 
at a handful of the more essential 
and creative aspects of marketing a 
brand to new users while holding 
onto existing ones. The marketing of 
a brand, product or business 
involves numerous factors, and the 
creative input into such a 
transformation involves much more 
than just making cool logos or 
deciding on a house style. 


Expertise provided by Chris 
Schmidt. You can contact him at 
[e] chris@track5.co.uk or visit his 
Website at [w] www.track5.co.uk 


WF 


Creating a rich media banner 


Most Web users may consider static banners an essential evil but they'll soon 


take notice of more dynamic options available through DHTML, Flash or Java 


Breaking rules 


We've shown just one method of 
creating a particular effect here, 
but there are no rigid rules forthe 
placement of rich media banner 
ads other than their dimensions 
and file size recommendations. 
These rudimentary guidelines 
enable you to plan for potential 
advertising space within the CAPO DOMEEN eesti es 
design of a site, without affecting pe = 


the overall download speed and arts 25%, OFF @ MAXIMUM PC .co.uk 
performance of the page. 


Home 


i | The traditional banner ad is a simple affair, a 
static or animated graphic measuring 468x60 
pixels that most users automatically ignore. Creating 
eye-catching ads using more dynamic rich media 
content will improve the chances of the banner 
being noticed and used. 


two trees 
coffee house 
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4 | Launch Dreamweaver and open the page you 
want to embed the ad into, making sure you 
have the space for the smaller, standard sized ad. 
Insert a layer, placing the second image within this. 
Move it into position and make a note of the layer’s 
Left and Top attributes. 


In the prompt, select the layer containing the 

over state and choose the Show option below 
before clicking on OK. Next, check the instance of 
this function in the Behaviour palette to make sure 
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Using the IAB guidelines ([w] iab.net), we'll 


add a layered rollover effect to expand the 
standard banner to the recommended size of 

468x240 when the mouse is passed over it. We'll 
also take care to keep the initial image below the 
15k limit and the subsequent rollover below 85k. 


> Timelines 


> Results 


Provide an identifiable name for your layer and 
change the visibility settings — Vis on the 
Property panel with the layer selected — to Hidden. 
Create another layer and insert the default banner 
image into place. Match your noted Left and Top 
dimensions to align the two layers perfectly. 


8 | Run through the previous two steps with your 
secondary image, this time opting to Hide the 
layer with an onMouseOut event to revert back to 


the original image. To add links to the images 
contained, use the Go To URL behaviour so as not 
to corrupt the effect. 


that the event is being triggered by the 
onMouseOver event. 
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take a trip to 
two trees 
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two trees 


cotfee house 


The first stage is simple enough — create the 

imagery for the original banner measuring 
468x60 and then the second for the rollover state 
with the dimensions 468x240. Save these through 
the Save for Web tool to optimise the files below 
their respective size limits. 


z-index:2; left: 172; top: 5eS; 
dover’, *", "show') © 


Ld . 

G With your secondary image hidden, your page 
should look fairly standard. To trigger the 

visibility of the rollover state, select the visible 

banner and choose the Show-Hide Layers option, 

available in the Behaviour palette. 


two trees 


coffee house 


9 | Finally, test the effect in your browser and, if 
necessary, adjust the Left and Top attributes. If 
you find the over state image is layered beneath the 
original image, adjust the stacking order of your 
layers by using the Z-Index. EEE 
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| Tutorial Animating a logo in After Effects 


Illustration: Output [w] www.studio-output.com 


section_0 


SECTION SEVEN 


Animating your logo 


section_07 


using After Effects 


When it comes to animating logos, Adobe After Effects is the chosen tool of 
many computer creatives. Let's get a Flying Logo under our belt... 


F lying Logos are the bread and butter 
y of many a freelance animator. The 
fi industry often uses the term ‘Flying 
Logo’ dismissively, but this is simply 
because much of their time is taken up 
creating these logo sequences. There will 
always be a need for companies to promote 
their brand through an animated logo, so 
you'll be losing out if you turn your nose up 
at the opportunity to create one. Of course, 
flying logos in After Effects don't just fly — 
they can ripple, scale, mix and fade in too. 


In this tutorial we'll create an animated 
logo for our fictitious company, Two Trees 
Coffee House. This sequence is designed to 
appear at the start of the company’s 
promotional video material. Although the 
logo sequence is short, it still has a 
narrative. The logo will appear from a cup of 
coffee, forming from the ripples caused by a 
freshly added sugar lump. It will then float 
out of the cup as if made of steam and come 
to rest in front of the cup, completing the 
branding process. 


To tie the 2D logo’s movement in with that 
of the background 3D animation, we'll be 
creating and animating a 3D camera within 
After Effects. 


IL, Expertise provided by George Cairns 
{e] george@ceorgecairns.com 
[w] www.georgecaims.com 


6 Files on disc 
—/  Yeullfind the components you need to 
complete this project on the cover CD. 


— 
rT 
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~~ Part 1: Create the background 


Before you add the 2D logo, take a quick look at how the background coffee cup sequence was created... 


We could have shot the coffee cup sequence 

as live action. However, as the camera needed 
to be extremely close in on the cup and had to 
perform a smooth tilt and tracking movement, we yy Working in a 3D environment let us accurately g Creating and lighting the cup component of 
decided to create the background sequence in co-ordinate the timing of the falling sugar the logo in 3D gave it a slightly stylised look 
Maya. The alternative would be an expensive studio —_ lump and the resulting ripples with the tracking and that helped blend the 2D logo and the 3D cup 
shoot with a motion control camera rig tilting of the 3D camera. together in the finished animation. 


Part 2: Setting up the After Effects project 


Create a new project and import the movie and image components... 
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1 | Open After Effects. From the Composition 
menu, choose New Composition. Call the 


Composition CoffeeLogo Comp. Set the Preset to 2) Go to File>Import>Multiple Files. Select the 3 | Import the Two Trees Logo Photoshop 
Custom, 768x576 and the frame rate to 30. If you CoffeeCup.mov and click Import. As the movie document. Choose the Merged Files option to 
have a small monitor, set the resolution of the contains an Alpha Channel, choose the Straight - preserve the image's transparency information. You 
composition window to 50 per cent. Make the Unmatted option within the Interpret Footage now have all the components you need for your 
Duration 30 seconds as the logo is ashort sequence. _—_ dialogue box. project. Save as CoffeeLogo.aep. 


Part 3: Animating the logo in 3D 


Use 3D cameras within After Effects to animate the Two Trees logo... 


Help! 

After Effects, like Photoshop, 
offers you help in identifying 
what all the interface icons stand 
for — just hold the mouse over an 
icon and a label will appear 
telling you its name. Allthe 
instructions in this tutorial use 


the same labels referred to by 


After Effects’ contextual help. 


Drag the still and movie components to the 
Timeline window where it says Source Name. 


3 | Click on the Two Trees Logo layer to highlight 
it. Toggle open the Switches/Modes section of 


Put the Photoshop file on the top layer and the Drag the end of the Photoshop logo's layerso _the timeline using the arrow icon at the bottom of 
CoffeeCup movie on the bottom layer. As the logo that it has the same duration as that of the the timeline. Next, select the 3D Layer icon (the little 
is a layered Photoshop document, After Effects background CoffeeCup movie. The whole sequence — square). The Photoshop logo has now become an 
recognises the transparent elements of the file. will last no longer than 16 seconds. editable 3D layer. 


Save me 


Once you've set up the project 
and imported your components, 
save as Coffelogo01.aep. 
Throughout the tutorial, regularly 
save your work and add a new 
number to the file name — 
Coffeelogo04.aep, for example. 
You can then easily retrace your 


steps if things go horribly wrong. 


XYZ 


After Effects' 3D camera uses the 
same directional iconography as 
other 3D applications. Notice the 
3D layer’s manipulator handle. 
The red x-axis moves the logo 
left and right, the green y-axis 
moves it up and down and the 
blue z-axis zooms the logo in and 


out of the screen. 


Importing 3D 
information 


Itis technically possible to 
import the 3D motion of the 
camera used in Maya directly 
into After Effects. That 
information could then be 
assigned to a camera in After 
Effects that would automatically 
track and tilt around the 
Photoshop logo. However, we'll 
control the motion by hand to 
learn how to control After Effects’ 


3D cameras. 


Good guide 


If you hold down the Alt key as 
you use the camera tools, you'll 
see a wireframe outline showing 
the edges of the logo, This will 
help you to keep the corners of 
the Two Trees logo in the same 


relative position as the cup tilts. 


Camera Settings 


name 


Enable Depth of Fiele 
Focal Length; TET —>/+— Focus Otstance 
Lock w Zoom 
Aperture 
nits: (pivels 7 hou 


Measure Film Size: [Horizontally Level 


4 | Once you've made the 2D logo layer into a3D 
layer you can create and animate a virtual 
camera to move the logo into any 3D position you 
want. Go to Layer>New>Camera. After Effects will 
create a camera to fit the resolution of your 
Composition. Click OK 


Select the Two Trees Logo layer. In the toolbar 

hold down the mouse over the Camera Tool 
icon. Select the Orbit Camera icon. Click-drag the 
mouse in the Composition window to see the effect 
the 3D camera has on the Logo layer. It's as if our 
logo has been stuck on a pane of glass which we 
can tilt, rotate and zoom in and out of 


enion_Layer_Eftect Animation View Window _Help_ a 


Cofeetoge comp — Active Comers 


Select the Two Trees Logo layer. From the 

toolbar, select the Track Z Camera tool. This 
lets your camera zoom in and out of the logo, 
making it look bigger or smaller. Click-drag in the 
Composition window to position the logo so it's 
small enough to fit inside the coffee cup at frame 1 


8 | Select the Track XY Camera tool to position the 
logo in the middle of the coffee cup. Place the 
Logo layer's corner selection handles so they just 
touch the edge of the cup where it meets the liquid 


Grad es IRENE YW ET 


G Press Command-Z to undo the camera 
movements you've been experimenting with. 
Make sure the timeline is set at frame 1. In the next 
few steps you're going to position the After Effects 
3D camera to match the position of the camera that 
filmed the coffee cup 


9 | As we're viewing the 3D coffee cup from an 
angle, select the Orbit Camera Tool. Rotate the 
After Effects camera so that we're viewing our logo 
from a similar angle. Use <C> to toggle between the 
different camera tools to fine-tune the logo's 
starting position. 


10 | We want our foreground Two Trees logo to 
stay static until the camera that filmed the 
background coffee cup starts to move. With the 
Time Marker at frame 1, open the Camera 1 layer. 
Open the Transform option. Click on the keyframe 
icons (the stopwatch) for Point of Interest and 
Position. This sets a keyframe for the camera 
position at frame 1 


2 Rive tree wie N 
51S Dicettercap mer SS. 


Move the Time Marker forward to four 

seconds, to just before the coffee cup camera 
begins to move. Set another keyframe for After 
Effects' Camera 1 by adding a tick in the boxes to 
the left of the two stopwatch icons. You've now told 
the After Effects logo camera to stay still for the first 
four seconds, just as the coffee cup camera did 


Advance the Time Marker to frame 7:11. 

Rotate and zoom Camera 1 so the logo is 
positioned as shown. Don't worry that the lower 
part of the logo is sticking out over the edge of the 
cup — we'll fix that later. Drag the Time Marker to 
test the movement of the logo. If it starts to move 
too soon you can move the keyframe icons to 
slightly different positions. 
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Tutorial Animating a Logo in After Effects 


Part 3: Animating the logo in 3D continued... 


Preview 


To see how well the movement of 
the After Effects camera matches 
the coffee cup camera, doa RAM 
Preview. Use the timeline’s Work 
Area bar to select the part of the 
sequence you want to preview. 
Right-click in the timeline and 
choose Preview>RAM Preview, 
or go to the top menu and 
Choose Composition>Preview> 
RAM Preview. After Effects will 


load the selection into the 


computer's RAM, then play it 


back in real-time 


15 | If the logo leaves the top of the screen before 
arriving at its final position, move the Time 
Marker back and reposition the logo using the 
Camera Tools so it always stays on shot. You can 
fine-tune the position of the logo at any stage in the 
sequence and After Effects will automatically add 
new keyframes 


Now advance the Time Marker to near the end 

of the sequence at around 15:23. Use the 
Camera Tools to zoom the logo to fill the screen 
Scrub through the timeline using the Time Marker 
and you'll see that the logo comes to rest as the 
camera stops moving. 


13 | As the cup's camera tilts, we don't want our 
logo to disappear entirely so move the Time 
Marker to around 11:10. Move the logo up into the 
air as if it's floating out of the cup. Notice that new 
keyframes are automatically set every time you 
change the position of the logo at anew time. 


Part 4: Adding more elements 


As the sugar lump hits the coffee, make the logo ripple into existence using one 
of the many Effects options within After Effects... 


oO To make the logo appear after the sugar lump 
hits the liquid, expand the Two Trees Logo 
layer in the timeline by clicking on the little triangle. 
Take the Time Marker to frame 1. Now click on the 
Opacity Keyframe icon (the stopwatch) and set the 
Opacity to 0. 


4 | To make the Two Trees logo ripple as it fades 
in, select the Logo layer. Choose 
Effects>Distort>Ripple. The Effect Control Panel will 
open for the logo's layer. Take the Time Marker to 
just before the logo begins to fade in. Click on the 
Radius Keyframe icon in the Effect Control panel to 
set the first keyframe for the ripple. 


Advance the Time Marker to just before the 

ripples in the coffee animation begin. Tick the 
box to the left of the Opacity Keyframe icon to set 
another keyframe. Keep the Opacity at 0 to ensure 
that the logo will stay transparent between these 
two keyframes. 


i= 
G Drag the Time Marker to just before the coffee 

cup camera begins to tilt. Set the Ripple 
Effect's Radius value to 90. After Effects will 
automatically set another keyframe at this point in 
the sequence, once you have changed the value of 
the Radius 


Now move the Time Marker to when the 

ripples have appeared and reached the edge of 
the cup. Change the Opacity value to 100 per cent 
by selecting the channel's value and click-dragging 
the mouse to the right. Slide the Time Marker from 
frame one to roughly preview the logo fading in 
once the coffee ripples have started. 


G At about frame 4:19, make the logo cease to 
ripple by reducing the Radius of the Ripple 
channel to 0. After Effects will set another keyframe 
here. Do a RAM preview of the beginning sequence 
to see how effective the Ripple distortion is 
(Composition>Preview>RAM Preview). 


Part 5: Making use of masks 


Use the powerful Mask Tools to hide the parts of the logo that should be 


obscured by the cup... 


Master that mask! 


This is the fiddly bit of the tutorial 
so save a version of your project 
so far. You'll be doing a lot of 
fine-tuning of the mask vertexes 
(the little square handles round 
the edge of the mask). You might 
accidentally re-scale the logo 
instead of moving a vertex, so 
stand by to hit Command-Z to 
undo accidental actions. Have 
the Info box (Window>Info) open 
so you can be sure that you're 
repositioning a vertex and not 


accidentally re-scaling the logo. 


ay Scrub through the sequence until the camera 
has tilted to the front of the cup. At a certain 
stage, the logo should be partially hidden by the rim 
of the cup before it starts to float out. 


Move the Time Marker forward until the text 

of the logo should start to be eclipsed by the 
rim of the cup. Using the Selection Tool, move the 
Mask vertexes so that they cut off the lower part of 
the logo, making it look like it's partially hidden by 
the lip of the cup. A new keyframe is set for each 
vertex you change. 


Take the Time Marker to around 6:03, a few 

frames before the bottom edge of the logo 
begins to be obscured by the lip of the cup. Select 
the Two Trees Logo layer. Use the Magnifying Tool 
to zoom in on the cup. Choose Layer>Mask>New 
Mask. A yellow rectangle will appear around the 
logo, indicating the edges of the mask. 


G Move forward a few frames and reposition the 
handles to keep the lower section of the logo 
hidden. Any changes you make to the position of 
the mask vertex handles will automatically be given 
new keyframes. You can go back a few frames and 
reposition the handles as often as necessary for the 
mask to work. 


Select the Pen tool from the toolbar. Now 

move the Pen tool onto the bottom of the 
yellow rectangle. A little ‘+’ icon will appear, 
allowing you to add extra control vertexes to the 
Mask. Add four new control vertexes to the bottom 
of the mask. In the Mask 1 option of the Two Trees 
layer, click on the Keyframe icon by Mask Shape to 


set a keyframe. 


Sar 

6 | Fine-tune your mask's shape using the Pen 
tool. It allows you to curve the mask shape 

between any two vertexes, which is handy for 

selecting the cup's curved lip. Once the logo starts 

to float out of the cup, reposition the mask shape 

vertexes so the lower letters become readable again. 


Part 6: Adding steam 


Make parts of the logo randomly vanish as it floats like steam out of the cup... 


Create a Photoshop file 768 pixels wide by 

576 pixels high. Apply a Cloud Filter to it and 
import the image into a new After Effects project. 
Apply a Wave Warp Effect to the Cloud layer. This 
turns the still Cloud layer into a flowing animation 
as waves undulate through the clouds. Export a 
movie of about 16 seconds in duration, or use the 
cloud movie we've made on the CD 


Import the Cloud movie into your logo project. 


Place the Cloud movie at the bottom of the 
other layers. Select the Two Trees Logo layer. Select 
Effect>Keying>Difference Matte. Set the Difference 
Layer to be the Cloud movie. Set the Matching 
Softness of the Difference Matte to 46 per cent. 
Now different parts of the logo fade in and out as 
the greyscale clouds undulate in the background. 


3 | Keyframe the Matching Tolerance and 
Matching Softness values of the Logo layer's 
Difference Matte so that it stops affecting the Logo 
once it has floated to the front of the cup. Now 
brew yourself a real cup of coffee while you wait for 
the finished movie to render (Composition>Add to 
Render Queue>Render). 
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Logos that work 


We take a look at the design of some leading _ 9" ead dl 
logos and find out what makes them work, how ! denying that logos are often 


Fi r what sticks i head. 
they fare in various media and what's in store fOr “some are so ingrained into our culture 


the future... that they're more than mere corporate 


identities, and have become shorthand 
forthe lifestyles they’re associated with. 
Successful logos can often be 
reduced to a simple mark, with little or 
no type, and still be recognisable. 
Colourand shape are keytosuch > 
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| Feature Logos that work 


The Coca-Cola logo is 
flexible enough to work 
at any size, from drink 
cans to the side of 
trucks. The colours and 
type style also mean 
the logo is recognisable 
in any language. 


success. [he McDonald's logo is a 
prime example, with its ‘golden arches’ 
and primary colours. “This combination 
elicits a welcoming feeling, beckoning 
you to come inside,” says 2Advanced’s 
Eric Jordan. The red and yellow serve to 
grab the attention and suit the juvenile 
world of Ronald McDonald. 

“| imagine the aim is to get kids 
young and keep them as McDonald's 
customers for life,” explains 
PixelSurgeon's Jason Arber. “The 
brand, along with lurid decor and 
Happy Meals, is part of this strategy.” 
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The logo's simplicity is also key to its 
penetration, something mirrored in 
high-class brands such as Mercedes. 
“It's instantly recognisable in any 
medium,” says Eric, “although primary 
colours are inappropriate here, hence 
the use of silvers and greys, conveying 
a sense of celebrity and wealth.” 

The Mercedes logo must also fare 
well without text because it must 
appear in a range of environments — on 
printed media, sometimes in black and 
white, on the Internet and, of course, on 
the grilles and bonnets of cars. 


Nike's logo is similarly flexible — its 
simple shape can be reproduced at any 
size, in any colour and on most 
surfaces, yet still remains completely 
recognisable. More importantly, it’s 
easily interpreted as a single-image 
icon, devoid of text. This is particularly 
important as it allows the company to 
imprint its branding into viewers’ minds 
more quickly. 

As atextless icon, it also transcends 
language barriers, so non-English 
speakers can easily recognise the 
brand. Mind you, even whena 


company’s name is the logo, success is 
still attainable, and Coca-Cola is the 
best example of this. The name is 
associated with the visual treatment, 
and the curves are so familiar that you 
can recognise the logo from just a 
small, zoomed portion. This intrigue 
and subsequent impact is enhanced by 
the attention-grabbing red that’s 
typically used with it. “The non- 
threatening, cursive letters speak of old 
values,” says Eric. “This positions the 
brand as mature and not requiring hype 
to stand out. The fluid, curving type 
evokes feelings of quality and trust.” 
Making only minor tweaks to a logo, 
thus enabling it to remain loyal to its 
historical roots, often enhances such 
feelings. This isn't always possible 
though, because some logos don't stand 
the test of time. For instance, Apple's 
rainbow-striped logo was very 1980s 
and rooted in the company’s hippy 
origins. The recent update brought the 
logo into line with the Apple's ethos of 
being at the cutting-edge of evolving 
technology. It’s also a differentiator, 
showing how the company can move 


with the times, rather than being rooted, 
like its bland competitors. Fora 
company that’s involved in the field of 
technology, this is a must. 

However, those within long- 
established markets can also buck the 
trend of tradition. Pepsi's original logo 
mirrored Coca-Cola’s, with scripted 
lettering, but it soon switched to a 
version of its modern-day red/blue 
circle with wavy white line. “That’s 
because the company's always been 
more geared towards the youth market 
than Coke,” says Jason Arber, recalling 


its ‘choice of a new generation tag line. 
This sense of youthfulness, with its 
bright colours and yin-yang symbol, 
sets the company apart from the 
competition and strengthens its 
relevance to its target market. 

Despite being designed in 1971, 
Nike's logo has also remained 
contemporary. “Perhaps this is due to 
the company investing in high-profile 
sports professionals that keep the 
brand relevant and current,” says 
Tonic’s Ranzie Anthony. 

“Also, despite having a large range of 
sub brands, the familiar and 
memorable swoosh symbol is 
successfully used throughout.” 

This ability for logos to work within 
different environments is becoming 
increasingly important. Like any 
software company, Adobe requires a 
bold logo, communicating that it has a 
solid hold on software development. 
Also, its logo must be simple enough to 
work wellin print, on-screen and in 
black and white for the numerous PDF 
files it appears on, thus promoting the 
company at every opportunity. 


Ranzie Anthony argues that the 
future will see such brands evolve even 
further. “Successful identities will 
encompass more than strong graphic 
symbols, typefaces or colours,” he 
says. “Companies will need to consider 
how brands exist in a variety of 
environments — animation, 
interactivity and movement willall 
become part of designing a successful 
visual identity.” 

You might argue that some 
companies happened upon this idea 
some time ago, at least in the brand 
rather than the actual logo. For 
instance, Ronald McDonald is as much 


a part of the visual identity of 
McDonald’s as the golden arches, 
while part of Coca-Cola's genius is 
undoubtedly the ‘Coke Santa’. Jason 
Arber says, “Together with the logo, the 
colourred and distinctive bottle shape, 
it defined Coca-Cola as a liquid 
equivalent of the American Dream.” 

However, Jason warns against 
companies leaping at the prospect of 
making a logo into a living, breathing 
entity. “The aim of a good logo should 
simply be instant recognition, he says. 
“Beyond the stylistic trends of the 
prevailing fashion, that is not going to 
change any time soon.” > 
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Perhaps the ultimate branding success, the 
Nike logo is recognisable when displayed as a 
solid or outline, in various colours, and is 
flexible enough to be used in pretty much any 
medium. The success of the logo is such that 
the company no longer needs to use any 
accompanying text with it. 


Expertise provided by Craig Grannell, 
You can contact Craig at 

[e] craig@snubcommunications.com 
or visit the Website at 

[w] www.snubcommunications.com 


The logos 


We rounded up four 
designers to provide 
their take on eight well- 
known logos... 


The designers 


Eric Jordan: President and Chief 
Creative Officer of 2advanced Studios 
[w] www.2advanced.com 


Jason Arber: Pixelsurgeon’s self- 
proclaimed Art Director, Designer, 
Illustrator and Wheelbarrow Tester... 
[w] www.pixelsurgeon.com 


Natalie Hunter: Director of the stylish 
London-based design outfit Airside 
[Ww] www.airside.co.uk 


Ranzie Anthony: Creative Director of 
the brand-focused design consultancy 
Tonic Design 

[w] www.tonic.co.uk 


Coca-Cola 


Ranzie: The logotype has evolved significantly 
over time and is recognised worldwide. It works 
due to maintaining key consistencies that make it 
familiar, and the red grabs the attention. 


Jason: Coca-Cola is unique in marketing itself as 
it has two logos: the traditional ‘Coca-Cola’ script 
is nostalgic, reinforcing family values, whereas 
the newer ‘Coke’ is much more direct, enticing the 
youth market. 


Natalie: The text is more of a symbol — evenif you 


zoom in on the letters and can only see the red 
and white curves, it’s still perfectly recognisable. 


Starbucks 


i ee ue 
The shape of the Coca-Cola logotype is recognisable to the extent that, despite its 
complexity, it can be made out at a distance, so it's at home on the side of buildings. Red 
is the colour most associated with the company, a colour that screams for attention. 
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Apple 


Jason: The old, striped logo felt stuck in the 80s, bogged down by Apple's 


Jason: The type is integral to the Starbucks logo and it would 


be meaningless and almost unrecognisable without it. 


Natalie: Nevertheless, the logo fulfils its brief perfectly, 


hippy history, but this new version is cleaner, sleeker and more in keeping 


with Apple's current product range and modern outlook. 


Eric: The 3D version of the logo mirrors the brand’s association with the future 


eliciting a feeling of home-grown, traditional values and 


making us think of environmentally friendly things. 


Eric: Green is a kind, generous colour which represents 
loyalty and intelligence. For Starbucks, no other colour 


would be suitable. 


and new technologies. Updating the logo also reflects the company’s ability 


to innovate, differentiating itself from the unchanging, bland competition. 


Natalie: The apple, being a natural object, symbolises good, homespun, 
earthy qualities and friendly simplicity. The logo itself is simple enough to 
work well in all media. For example, it looks great when it’s lit up on the lid of 


a PowerBook. 


starbucks doubleshot™ 


the 
jam. Starbucks 
‘Starbucks coffee experience 


gets you gong Intreducing 
mellowed bY a touch of cre 
convenient, bold, authentic 


ches 
fuss. ft gets vou going! 


AirPort Extreme 


As a maker of cutting~edge hardware and software, Apple's logo has to be at 
home in both the digital world and the real world. The simplicity of the logo, 
coupled with its evolution, makes for a flexible and innovative-looking brand. 
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McDonald’s 


Jason: The logo's strength is such that 
the company has room for manoeuvre 


in campaigns. Its restaurants have 


Nike 
Ranzie: The instantly recognisable and 
always contemporary ‘swoosh’ logo is 


easy to adapt — it’s just as comfortable 


as a 20x20-pixel Website graphic as it 


become a mass of different typefaces is ona fluorescent series of ‘Run 
and imagery, but tying everything 


together is the logo. 


London’ advertisements. 


Natalie: Nike doesn't even use the type 
Eric: It utilises two primary colours: on the logo now, just the swoosh. It 
red, which grabs the attention, and works, it’s effective and it looks great 
yellow, which represents sunshine, ona pair of trainers. 
optimism and happiness. 
Eric: The logo is an easily interpreted 
Natalie: The golden arches, which also 


obviously signify ‘M’ for‘McDonald’s’, 


single-image icon which can be read 


more rapidly than written words. It's 


are instantly recognisable in any 


medium; two gold-covered The twin arches of the McDonald's logo have a playful, to be used in various colours, although 
welcoming appeal to them. This works extremely well for 
the company, primarily because its target market is 

friendly image. families with children. sense of intensity. 


also flexible and recognisable enough 


mountains of aspiration that present a the often red representation evokes a 


Adobe 


Jason: The stylised ‘A’ is clean and modern, 
while the passionate red and solid black 
colours create a strong, creative, but slightly 


Pepsi 
Jason: Pepsi's logo began life as a swirly script 
rather like Coca-Cola's. The switch to the blue 


and red circle with a white wavy line is a 


corporate look. differentiator, and has since become a much- 


copied icon. 
Natalie: The red colour screams for attention 


and reaches the eye rapidly. However, the Natalie: This is a successful logo, and most 


logo itself wouldn't be recognisable without people immediately associate the colours and 


the text. shapes with Pepsi. It’s aiming at a much 
younger audience than Coca-Cola. 
Eric: The design of the logo makes it versatile 
— it can be used in colour and black and 


white, which is important if it’s to be used in 


Eric: The Yin-Yang-style symbol represents 
harmony, and the colours also work 

various forms of media. harmoniously together. Blue is a popular 
colourthat conveys peace, tranquillity, trust 
and confidence, while red represents intensity 


and passion. 


Because of the simplicity of the Mercedes logo, it works well both in colour and in nome 10 sialimnerceentans 
black and white. This translates to easier usage in different media, including signage, 
while still maintaining recognisable qualities. 


Mercedes 


Eric: The star evokes feelings of prestige and exclusivity. This symbol is easily 


confused with the peace sign, an association that can only help Mercedes. 


Jason: The three-pointed star is supposed to represent the three branches of 


Acompany that exists in the world of print and 
the Web requires a versatile and flexible logo, 
and Adobe's is just that. Its inherent simplicity 
and strong colours mean that it works equally 
well in all media and suffers little when 
transferred to black and white. 


motorisation, on land, sea and air, suggested by Gottlieb Daimler’s son. Such a 


concept mirrors the aspirational quality of the brand. 


Natalie: The pseudo-3D elements aren't that nice, but the logo was designed to work 
on the front of a car, which it does, so Mercedes is forgiven. The design is simple and 


everyone recognises it. FEES 


The Pepsi World Website confirms the 
company’s direction, aiming at the younger 
market, which the logo reflects. The bright 
colours ensure that it stands out in any 
medium, while the Yin-Yang-style symbol 
denotes harmony. 
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The in-depth guide for digital creatives 


Computer Arts Special 
Typography - COSB0039 
Our comprehensive 100-page guide 


to type shows how you can create 
fonts in FontLab, design a poster and 
create raised type effects in 
Photoshop, animate type for the Web 
in Flash and produce smooth-moving 
text for your own film in After Effects. 
There's also our guide to the 30 
rules of type, an in-depth look at font 
management, stencil font design in 
Fontographer, the history and heroes 
of type and much more. 

CD 250 free fonts, full version of 
TopStyle 2.51 Pro (PC), plus demos 
of FontLab, Fontographer and more. 


Awhole issue dedicated to creating 
games in Flash MX. Our tutorials 
show you how to make your own 
versions of gaming classics such as 


Tetris, Asteroids and Space Invaders. 


Other techniques demonstrated 
include: character animation, sound 
recording, lip-syncing and 3D 
character creation. You can also find 
out what the experts think are the 
essential ingredients for creating a 
successful online game. 

CD Demos of Flash Mx, Swift 3D v3 
and FlashAmp. Plus a range of the 
best Flash games and extensions. 


Photoshop - COSB0041 

A 100-page guide for Mac and PC 
Photoshop users. Our tutorials for 
creating stunning graphics include: 
spray-can graffiti effects, realistic 
explosion action scenes, natural 
media scan effects and futuristic 3D 
montage images. We also show you 
techniques for slicing Web graphics, 
customising tools and brushes and 
perfecting colour in digital images. 
Plus, 50 brand new Photoshop 7 tips 
as well as advice from professional 


Photoshop designers and illustrators. 


CD Photoshop 7 demo, plus over 50 
project files for our in-depth tutorials. 


Computer Arts Special 

Portfolio - COSB0042 
Follow our 100-page full project (for 
Mac and PC) to creating an interactive 
portfolio. Using Photoshop, 
Fireworks, Dreamweaver and Flash, 
we show you how to plan a Website, 
fill it with content, make it interactive, 
and publish and promote it. Creating 
aCD portfolio with Photoshop and 
Director is easy with our tutorials, from 
designing an interface, animating text 
and graphics to adding interactive 
elements. Get inspiration from our 
profiles of top Web designers. 
CD Demos of Director MX, Flash MX, 
Dreamweaver MX and Fireworks MX. 


Computer Arts Special 

Layout & design - COSB0043 
Start publishing your own magazines 
and brochures with our expert 100- 
page guide. From template design to 
getting the most from images and 
fonts, we've got step-by-step tutorials 
to get your work into print. There’s 
professional advice on every aspect 
of design and publishing, from 
organising files and designing covers 
to special finishes, plus a full guide 
to publishing online, the best books 
to buy and the secrets of flatplans, 
photoshoots and printing revealed. 
CD Demos of InDesign 2, Canvas 8, 
PS Elements 2 and 100+ free fonts. 


Issue 78 - Code COA7S 
Faster results in Photoshop, setting 
up in 3D, Flash animation, InDesign 
CD trueSpace3 full version 


Issue 79 - Code COA79 

Inside the creative mind, setting up 
in illustration, 3D in Cinema 4D R8 
CD ImageZoom 1.2, Amapi 3D 5 


Issue 80 - Code COA8O 


Designing for cross media, women in 


design, 3D in Photoshop and more 
CD Director MX, Maya PLE 4.5 


Issue 81 - Code COA81 
Broadband design, Photoshop 3D 
CD 3 full products: Mediator 5 Std, 
WebDesign 1.8, Alias Studio PLE 
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Issue 82 — Code COA82 
FreeHand Mx, Flash and 3ds max 5 
CD Over £1,800 worth of software, 
stock imagery and video tutorials 


All back issues cost £6. Postage free in UK. Add £1 per issue for European orders. Add £3 per issue for the rest of the world. 


CALL THE HOTLINE ON: +44 (0) 870 444 8455 
or LAKE OUT A SUBSCRIPTION — see page 38 
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SHOPPER DIGITAL CAMERA 


MAGAZINE! 


What? Why? How? 


Looking for a new digital camera? 
Digital Camera Shopper makes it easy. 


Compacts, SLRs, lenses, accessories, scanners, 
software, tripods, bags and more... whatever you 
are looking for, Digital Camera Shopper shows you 
what to buy and how to buy it. 


The UK‘ only dedicated digital camera buying guide 


ON SALE EVERYWHERE | 
FROM 24 APRIL 2003  _— 


Find out more at www.dcmag.co.uk 
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SAVE £24 
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UK: 0870 444 8455 
OVERSEAS: +44 (0) 870 444 8455 


OR ORDER ONLINE: www.computerarts.co.uk/subscribe Ye Ze 


quoting order code: COSP44 Lines open 24 hours a day 


This is your chance to subscribe to Computer Arts Special for just £54. 
You'll get every issue delivered to your address, and more importantly, 
you'll save £24 on the deal. Phone our hotline today! 


Computer Arts Specials are certainly hot property - you'll find all the 
best techniques and tools for a variety of digital art disciplines: 


e 3D graphics e Flash e Dreamweaver e 
¢ Digital video * Web design ¢ Photoshop « 


Each issue comes complete with a dual-format CD. 
Simply call our hotline, email us, or fill in the form on the right 


(a photocopy will do). 


Make even greater 
savings by 
subscribing to 


Computer Arts too! 
Turn to page 38 for details 
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BOOK REVIEWS 


IDENTITY: suitoinc BRAND THROUGH LETTERHEADS, LOGOS AND BUSINESS CARDS 


Price £32.50 Author Charlotte Rivers Publisher RotoVision 
fter a swift and somewhat 
superfluous overview of the design 

process that brings a new corporate 

identity to life, the vast majority of this 
book then looks closely at how 
logotypes, typography, colour and 
application all impact on the success of 
the completed identity. 

Well-explained, self-contained 
chapters use identities that are not in the 
corporate realm, and so may not be 
familiar. This is a masterstroke by the 
author as you are able to focus 


objectively on each of the design 
solutions for each company's identity 
without bringing your own bias. You will 
not see a Shell, IBM, Sony or Apple here. 

After a brief description of the clients 
involved, Rivers then explains what 
makes the design on display a success. 
The layout of the book allows the designs 
to speak for themselves as each is 
superbly reproduced. 

Overall, the choice of corporate 
identity that is showcased here is diverse 
and allows you to see how colour, texture 


ISBN 2880467233 


and 

even 
the paper 
or printing 
technique 
chosen can greatly 
impact on the final 
design. This is great 

source of inspiration. 


VERDICT 


THE BRAND GAP 


Price £11.50 

Author Marty Neumeier 
Publisher New Riders 
ISBN 0735713308 


otally readable and packed with 
| advice, information and insight, 
anyone who is in the process of 
designing a new brand or revising an 
existing one should stop and read this 
book cover-to-cover first. 

It includes authoritative advice on all 
aspects of creating a brand fora 
company. As Neumeier eloquently points 
out, “When conceived well, an icon is a 
repository of meaning. It contains the 
DNA of the brand, the basic material for 
creating a total personality distinct from 
the competition.” On each page you 


Five chapters cover each of the 
elements that will eventually impact on 
your final brand. Each is deconstructed 
with real-world examples, as well as 
brand theory, but theory that is always 
supported with a wealth of hard-won 
knowledge, such as, “A good brand icon 
is like a tailored suit — it should only 
look good on you.” 

This is a book that will allow you and 
your team to reach a consensus of 
thought and understanding, ultimately 
resulting in a much better logo or icon. 


learn how to design the DNA that will 
become your winning logo and brand. 
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DESIGNING ONLINEIDENTITIES 


Price £34.99 
Authors Clay Andres 
Publisher Rockport 
ISBN 1564968014 


oving a brand online requires a 
new design sense because 

elements of a brand that work well in the 
tactile world need to be carefully 
re-evaluated in the digital domain. This 
book takes a wide cross section of 
brands that have successfully moved 
online and explores the ingredients that 
make those sites successful. 

The first half of the book covers the 
elements of Web branding, with detailed 
discussions on the use of logotypes, 
colour, typography and layout. This 
foundation then leads seamlessly into 
the second half that covers how branding 
theory is applied to real-world Websites. 


This book does not illustrate a right or 
wrong way to implementa brand online, 
but does teach a set of rules that can 
guide you as you move your brand onto 
the Internet. With excellent illustrations 
to support the explanatory text, this will 
show you how the Web is different from 
other mediums. 

As Andres points out, this book aims 
to ultimately teach you that, above all, 
you should, “Know your client, know your 
audience, and know what's possible with 
the technology available. These are the 
secrets to great Websites.” 


4/5 


VERDICT 


LOGO DESIGN THAT WORKS 


Price £16.99 Author Lisa Silver Publisher Rockport ISBN 156496759X 


; his is a wonderful tour de force of 
f design, featuring 100 of the world’s 
most distinctive logos and elevating 
each logotype to high art. As a book for 
inspiration, this is really second to none; 
as an overview of logo design as art 
within the corporate environment, this 
book is unsurpassed. 

The breadth of logotype design is 
amazing. Highlighting some design 
classics from companies such as FedEx, 


Apple, IBM and CBS, the designs here 
are divided into five chapters that 
generally group the logos together under 
headings like Techy, Playful and Edgy. 
Details of the design agency 
responsible, as well as the process that 
produced the final design, are 
presented. This is offered in more detail 
than is usual in books of this type and is 
a welcome insight into the design 
process. More detail, including 
preliminary sketches, is given on some 


of the designs, which greatly adds to this 
book's usefulness. 

Logotypes are designed fora purpose, 
but this books also illustrates how this 
branch of design is now producing 
images that not only offer their 
respective companies a superb 
corporate identity, but also offerthe 
general viewer an art form to marvel at. 
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LOGOS, LETTERH EADS & BUSINESS CARDS 


Price £14.99 Authors Chuck Green Publisher Rockport ISBN 1564967689 


i D ivided neatly into two self- 
contained sections, you begin with 


a crash-course in stationery design that 
moves you from your initial idea through 
choosing a style and on to preparing your 
design for print. The second section of 
this book consists of 25 layout recipes 
that illustrate how each element is 
placed within the design, as well as 
supplying technical information such as 
Pantone colour percentages and 
typeface choice. 


This book is perfect for the design 
novice as it presents its information in an 
easy to digest format. Jargon is kept to a 
minimum, with practical hands-on 
projects allowing the reader to get their 
hands dirty straight away. You can use 
the design recipes wholesale if you wish, 
but mix-and-matching these to create a 
unique design is also possible. For the 
beginner, the templates do allow a 
professional-looking set of stationery to 
be produced very quickly. 


Logos, Letterheads & Business Cards 
is excellent as a reference work and will 
inspire you for your next design. If a CD 
of all these templates had been included 
it would have made this book 
outstanding value for money. As it stands, 
it’s still an excellent buy for anyone who 
needs to be on the fast track to 
stationery design. 
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THIS END UP 

Price £32.50 

Author Ambrose & Harris 
Publisher RotoVision 

ISBN 2880466482 

Subtitled Original Approaches to 
Packaging Design, this book covers 
exactly that: innovative and exciting 
ways of packaging familiar products. 
With images and text explaining 
every step of the design process, 
this is a fascinating read. 


BEYOND LOGOS 

Price £2750 

Author Clare Dowdy 

Publisher RotoVision 

ISBN 2880466970 

Looking at how companies today 
are marketing themselves as 
lifestyle choices, this book features 
in-depth interviews with designers, 
along with images of their brands, 
providing an insight into the design 
and development process. 


BRANDING 

Price £24.95 

Author Mono 

Publisher RotoVision 

ISBN 288046563X 

This book’s 15 chapters provide a 
comprehensive look at worldwide 
branding practices, from the creative 
and technical processes involved to 
brand identity and development, 
on-screen adaptations and more, all 
in a gorgeously presented format. 
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BLUE IS HOT RED IS COOL: cHoosinctHericHtcotourFroryourtoco | GOOD READ... 


Price £21.37 Author David E. Carter Publisher North Light Books ISBN 0060936568 


he choice of which colours to use imagine the IBM logo in red, for The psychology of colour is discussed 
| in any logo design can be the instance? Or the BT logo in just black and throughout the book, which is divided 
crucial difference between a logo that white? This book will show you why into clearly defined colour sections, 
communicates its desired meaning toits specific colours have become beginning with blue and ending with 
audience ora logo that confuses the synonymous with particular companies. logos that make use of multiple colours 
viewer and ultimately weakens the It also illustrates how colour is one of for great impact. 
overall impact of the design. Could you the integral parts of any new logo design. This is not a manual that will teach LOGO LOUNGE 
you which colour to use — as the author Price £34.99 
clearly states, colour theory rules can be Author Fishel & Gardner 


broken with great effect — but it does Publisher Rockport 
illustrate that the colours used in ISBN 1564969096 

today’s leading logo design were 

not arrived at by accident. This 
book will show you how to make colour 
an integrated element of your finished 
design and how colour can be a strong 
emotive element in any logo. 


VERDICT 4/5 


«. 


Essentially a year of highlights from 
[w] LogoLounge.com, the site where 
top designers upload logos ona 
daily basis, this book has 2000 of 
the best examples, divided into 
chapters like Heads, Birds and so 
on, providing an inspirational read. 


\OENTIFY 


PACKAGING PROTOTYPES 
Price £29.95 

Author Denison & Cawthray 
Publisher RotoVision 

ISBN 2880463890 

Excellent as both a reference tool 
and a source of inspiration, this book 


Reader offer save LELs ertyred ce 
templates, as well as photos of the 


finished models. All of these 


Get the best branding and logo books at unbeatable prices! innovative designs are accompanied 
by suggestions for their product 

| hanks to top book publishers Rockport/RotoVision, Identify: Building Brand Through Letterheads, Logos and suitability, plus notes on their 

J we can offer you some of the best branding books at Business Cards is published by RotoVision, priced £32.50. distinguishing features. The designs 
| great discount prices. Even better, if you order more Offer price: £25.00. Reference: IDENTI. are included ona bundled CD, and 
than one book, you can get a further ten per cent off! All prices we have eight of the templates on 
include packing and postage. To order, ring the hotline on Designing Online Identities: Successful Graphic Strategies for our coverdisc this month. 

[t] 01476 541 080 or email [e] orders@gbs.tbs-ltd.co.uk, Brands on the Web is published by Rockport, priced £34.99. 

quoting the book’s reference code. Offer price: £28.99. Reference: DOI1. 

Logo Design That Works is published by Rockport, priced Designing Identity is published by Rockport, priced £12.99. 

£16.99. Offer price: £13.99. Reference: LD1. Offer price: £9.99. Reference: DESI1. 

Letterhead & Logo Design 7 is published by Rockport, priced Designing Brands is published by Rockport, priced £22.50. 

£29.99. Offer price: £24.99. Reference: LLDZ Offer price: £18.99. Reference: DB1. 


DIY Letterheads, Logos and Business Cards is published by 
Rockport, priced £14.99. Offer price: £11.99. Reference: DIY1. 
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PRACTICAL WEB PAGES 


PHOTOSHOP 


A fantastic 100-page guide showing you how to make the most of Photoshop 7 


Full demo: Photoshop 7 (Mac/PC) 
400 royalty-free images from Hemera 


FREE! 60 mins of Photoshop 7 video training 


ON SALE 16 APRIL 2003 


SUBSCRIBE TO 


PRACTICAL 
WEB PAGES 
0870 444 8455 


overseas: +44 (0) 870 444 8455 


CREATE YOUR OWN 


Step-by-step guide to character design and animation 


Includes how to: 


e Plan and skin your new character 
¢ Design moving backgrounds 

e Make your character walk and talk 
e Add sounds and audio 


PROJECT KIT Everything you need to: Plus: 


On the cone ¢ Create realistic lip-sync e The history of animated character design 
; a e Build effective storyboards e 25 tips for realistic character moves 
* All the files and trial e Produce an interactive cartoon with Actions e Profiles of top character designers 
software you need to e Design cool credits screens Neostream, Mortadella TV and Sixsidia 


complete our project 
Plus: 


. Flash MX (demo) 


Ask your newsagent to reserve 
GET IT BEFORE ANYONE ELSE a oN 
rve your copy today 


your door every month. 
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Mac and PC compatib 


performance 
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£849 ex vat ll 
For more information call: 01784 411 886 QMS 


The MINOLTA-QMS logo, Crown, Photo ART, Fine ART and magicolor are trademarks or registered trademarks of MINOLTA-QMS, Inc. The essentia Is of imaging 


magicolor® 2300 DL 


MINOLIA Co., Lid, Osaka, Japan. 
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" I choose ZBrush because... 


_ ZBru 


ZBrush gives me the freedom WS 
and power to create instinctively, W- 
increasing my enthusiasm for 
art. Its unique blend of 3D 
modeling with 2D painting 


| AY 
allows me to create faster and 


oo 
. . , . \ 
with greater detail than any a 


other program. I have more time 


for the creative process because 
what used to take weeks is now 
realized in hours... 


Visit http://www.zbrush.com/ca-demo today! 
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